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In the new Luna Park area our two latest rides – Turbo and Tempus – 
are waiting to take you on magical adventures!
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IN SUPPORT OF A BRIGHTER FUTURE.
A lot of good things are happening in the Gothenburg city district of Tynnered. With a little 
push now, it could be better than ever. We want to make sure things keep moving in the right 
direction. Therefore, we’re joining forces for better school results, more leisure activities and 
new jobs. The aim is to create a safer Tynnered with more optimism for the future. 
Read more at destinationtynnered.se
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HERE’S NO DOUBT that bad news has been piling up in  
recent years. But outlooks in Gothenburg remain strong. 
We’re affected, of course. But the people of Gothenburg and 
the local business community alike seem to draw strength 
and resolve from the UN’s 2030 Agenda which calls to  

increase the pace of change, among many other challenges.
Gothenburg attracts global talent like never before, especially in the de-

velopment of the emission-free transportation system of the future. At work, 
on the city’s streets, up in the air, over land and sea, new types of shared,  
autonomous or smart vehicles will be powered by renewable electricity.

HEALTH CARE IS ANOTHER example 
where the pace of change is almost dizzy-
ing. Human tissue printed on 3D bioprint-
ers and thought-driven prostheses (‘think’ 
to move a prosthetic arm, for example) are 
just two examples of Gothenburg innova-
tions that are taking the world by storm. 

Gothenburg’s skyline changes from 
week to week. Karlatornet is already  
the highest in the Nordic countries.

Somehow, everything boils down to 
Gothenburg’s location in the heart of 

Scandinavia – and its ability to make business, academia, and the public 
sector work well together. Gothenburg has long been the number one 
event city in Sweden. It is also a logistics hub for the Nordic countries  
– an important dynamo for Swedish exports and growth.

It doesn’t stop there. This western pearl of a city is also Sweden’s  
innovation powerhouse attracting a full one-third of the country’s R&D 
investments. Gothenburg delivers sustainable solutions on a global scale.

WE ALL WANT to live good lives – without compromising each other or 
the planet’s health. How? This is the question that everyone struggles 
with, and it is the theme of this year’s issue of Gothenburg Magazine.

In Gothenburg, we test and show how socializing, industrial output 
and saving the planet can coexist in unison. Take Way Out West, for ex-
ample, or consider the entrepreneurs who develop our new foods, or the 
tech company Recorded Future. Look at the willingness to experiment 
among the large companies involved in the Gothenburg Green City 
Zone. Together, we can, and will, create a brighter future. Here and Now. 

T
DEAR READER,

Patrik Andersson,  
CEO of Business Region  
Göteborg

Gothenburg Magazine

VOLVO CARS AND 
NORTHVOLT join forces to 
develop and manufacture 
high-efficiency batteries. The SEK 
30 billion investment in a new 
battery factory and a development 
center in Gothenburg will provide 
up to 3,000 new jobs.

Carolina Klüft from Generation 
Pep is one of the main speakers.

Major forum on 
healthcare comes  
to Gothenburg

Torslanda gets  
a battery factory
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Peter Grönberg,  
CEO of Göteborg&Co

»We all want 
to live rich and 
healthy lives with-
out compromising 
each other or the 
planet»

INTERNATIONAL FORUM  
ON QUALITY AND SAFETY  
is one of the world’s foremost 
health meetings and runs a series 
of international congresses on the 
development of health and 
medical services. 

The Swedish Association of 
Local Authorities and Regions, 
together with the regions of Västra 
Götaland, Jönköping and Kronoberg, 
are the organizing partners for the 
Gothenburg meeting. Researchers, 
experts, business developers, 
managers, employees, patients and 
relatives from around the world 
participate.

THE FORUM, working with 
patients and other partners, is 
focusing on promoting preventative 
healthcare. Klas Bergling, the Tim 
Bergling Foundation and Carolina 
Klüft, Generation Pep, along with 
Nadia Nadim, professional 
footballer and newly qualified 
doctor, are some of the speakers.

The International Forum takes 
place at the Swedish Exhibition 
and Congress Centre, from 20 
to 22 June 2022.
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the drone revolution at MIT was at its height, in many 
cases led by the king of electrification, Elon Musk.

Developments at MIT convinced that electricity-driv-
en passenger planes for short distances were fully fea-
sible. “But not in Sweden. Here people didn’t believe in 
the climate benefits of small electric-powered planes.”

One development that made it more attractive to 
return to Gothenburg was that in 2018 Norway de-
clared all the county’s domestic flights would be on 
electric-powered planes by 2040. It had previously 
made similar infrastructure investments in electric 
cars and shipping.

“We established that there was nobody who could 
build electric planes for the Norwegians. In which 
case, why not us?” asked Anders with a smile. 

He responded quickly – not by looking for a job in 
Silicon Valley but by setting up a research project at 
Chalmers University. The project was called Elise 
and it looked into what was needed in terms of  
infrastructure to support regional electric planes. 

In 2018 Anders flew a two-seater electric plane 
over Gothenburg, an experience that helped him re-
alise that it was time to scale up the production of 
electric planes quickly, before other companies did.

THIS IS WHERE GOTHENBURG NATIVE and busi-
ness angel Gustaf Alströmer enters the picture. 
Gustaf Alströmer was sitting on a lot of capital after 
selling his share in Airbnb, after which he had es-
tablished Y Combinator, which invests in promising 
start-ups with sustainable environmental profiles. 

ANALYS – TÄNK OM

▼

ANDERS
FORSLUND 
Co-founder 
and CEO
Säve airfield is 
close to Anders’ 
childhood 
home.

TEXT ULRICA SEGERSTEN  PHOTO SAMUEL UNÉUS & HEART AEROSPACE

On a March day in 2019 in Silicon Valley, Anders Forslund had two minutes  
in front of 400 of the world’s major investment angels. Klara Andreasson  
hardly dared breathe. Would anyone dare invest in the idea of two young  

Swedes to make electric-powered passenger planes in Gothenburg?

Where Swedish aero 
history is written 

HIRTY YEARS earlier a shorter version 
of Anders had played football only three 
minutes from the hanger where the 
headquarters of Heart Aerospace is now 

located. But Klara Andreasson could breathe out. 
In California they got their first two million dollars 
after a couple of minutes.

In the 1990’s it was the Viggen fighter plane that 
ruffled Anders Forslund’s ginger hair at Säve air-
field, home of the fourth largest fleet of military air-
craft in Sweden, and close to his childhood home. A 
cold war hangar of 22,000 square metres, now a muse-
um, was housed 30 metres underground, which Anders 
found fascinating. The young man later exchanged 
football for a doctorate in aerospace structures.

AS A RESULT a new chapter in Swedish aerospace 
history is being written. Sitting in the Heart 
Aerospace dining room, Klara mentions that since 
she went on maternity leave, their company has 
grown by almost a hundred people. 

Anders has personally interviewed all the new 
employees, from all five continents. However, most 
are from Brazil, home of small aircraft manufacturer 
Embraer, and Japan, where Mitshubishi Aircraft 
Corporation, MAC, is located.

There are likely to be hundreds more employment 
interviews as the company aims to have 300 employ-
ees by 2026, a year when the ES-19, the first elec-
tric-powered passenger plane, will be in the air. 

By then it will have been just over ten years since 

T
KLARA
ANDREASSON
Co-founder and 
CBO  
“We were 
con   vinced that 
electricity-driv-
en passenger 
planes for short 
distances were 
fully feasible.” 

ANALYSIS – FOR PEOPLE AND THE PLANET
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Building a certified electric plane isn’t easy – 
especially with all the legal aspects involved. 
Heart Aerospace has chosen to build a 19-seat 
model.

Experts from five continents are involved in the 
development and manufacture of the ES 19 and 
in ensuring that the plan to have it in commer-
cial use in 2026 is realised. It’s certainly an  
advantage that Gothenburg is a centre for  
electricity-driven mobility involving cars, trucks 
and ships. Gathering expertise in one place is 
also the reason that Castellum acquired Säve 
airport (now Säve Gateway) in 2018 and it’s 
here that Heart Aerospace has its headquarters 
and aircraft hangar. 

Cluster for electricity- 
powered mobility

Heart Aerospace  
is 2021’s winner  

of Göteborgs Companipris, 
which is awarded annually 

to companies which operate 
and are developing in the 

Gothenburg area.



▼ Since 2005 they have invested in 3,000 companies, 
which are together worth around 400,000 billion  
dollars. Alströmer encouraged Anders and Klara to  
apply to Y Combinators boot camp, where they had 
four months to build up the company and present it  
to potential investors Out of 12,000 applicants only 20 
were chosen – and Anders and Klara were one of them.

“Anders was busy making models in the kitchen and 
I left my job. We moved to California at the beginning 
of 2019 and by 18 March Anders was on the stage pre-
senting our idea to 400 investors,” remembers Klara.

How do you sell a company without a product, 
consisting of two people with a daring plan? 

“We had our concept and a lot of data. As well as 
statements of intent from both Norway and Sweden 
through BRA, Widerø och SAS. The network we’d built 
through Chalmers also impressed the Americans.”

PLANES CANNOT BE BUILT just anywhere. By a 
lucky coincidence in 2018 Castellum had acquired  
a 3 million square metre area at Säve airport,  
with the airspace above it. At this old airport, just  
a stone’s throw from Volvo’s plants, they aimed 
to invest in electricity-powered mobility. 

”It was love at first sight when we entered the 
hangar,” says Klara. “We didn’t hesitate for a second, 
even though it was gigantic and there were only two 
of us. We bought our first fittings on-line and our 
parents helped out.”

They succeeded in getting Nigel Pippard from 
SAAB Aeronics on board and started to build the 
first drive line, which was demonstrated for the first 
time in September 2020 in front of Prince Daniel.

The big breakthrough same when Bill Gates’  
climate fund Breakthrough Energy Ventures  
became aware of the Gothenburg company. They 
found investors who last summer invested a further  

35 million dollars. At the same time, United Airlines 
and Mesa ordered 200 ES-19’s – an order worth tens 
of millions of dollars. 

“Mesa identified the ES-19 as saving short-dis-
tance air services from being shut down, which was 
happening in the US. The business model for small 
planes crashed so there are now very many routes 
which don’t have air traffic. These stretches, of 
around 400 kilometres, are ideal for our electric 
planes. The fact that United was interested in our 
planes was a big deal,” states Anders. 

DESPITE STRONG SUPPORT there were still chal-
lenges. “It’s not just the electric engine, which is going 
to be much cheaper than the jet engine – there are also 
hundreds of other parts which have to be finished at 
the same time if we’re going to stay on schedule.” 

But happily the American money also provided 
clear processes to accompany the start-up’s different 
development phases, and guidelines on how not to 
focus on individual leaders.

The fact that Peter Carlsson, founder of Northwolt, 
is one of the company’s advisors is a great advantage. 

“We’ve learned from Northvolt not to be too  

“Of course we may need a bit of 
American self-confidence and 

courage to take risks if we want to 
change the world. There are always risks 
of course, but at any rate we have orders 

for tens of millions of kronor and are 
becoming number one in the world  
for this type of electric plane,” says 

Anders Forslund. 

GUSTAF
ALSTRÖMER
Y Combinator.

CARMICHAEL 
ROBERTS
Bill Gates’ 
climate fund 
Breakthrough 
Energy  
Ventures:  
“We believe that 
electric planes 
can have a vital 
role in reducing 
industry’s 
emissions and 
making possible 
cost effective, 
clean and quiet 
inter-regional 
trips, at a frac-
tion of today’s 
costs.”

Once production of the series starts, ES-19 engines will 
cost about 300,000 SEK. This is in comparison to 10 million 
SEK for a jet engine. Added to this is the fact that mainte-
nance of jet engines costs more than their purchase price, 
which is not the case with electric engines. 

The cost of electric plane 

Gothenburg Magazine

The ideal distance for Heart Aerospace’s ES-19 is around  
400 kilometres, in other words the usual sort of domestic flight, 
not least in the US, Norway and several island nations. The ES 
19 battery takes roughly the same time to charge as a Tesla car 
and the planes are charged in a similar way to electric trucks. 

Like a Tesla with 19 passangers

Photo: John O’Nolan
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aggressive, and not too conservative either. We need 
to think about how batteries will work in 10 to 15 
years, while we’re building planes that will last for 
between 20 and 30 years.” 

Air traffic’s share of carbon-dioxide emissions (two  
to three per cent today) is increasing, while at the same 
time air traffic is essential if communities are going  
to flourish. We can’t prevent low and middle income 
countries from sharing in the benefits of air traffic. 

“Instead we need to help them to stop imitating 
our history of massive, fossil-fuelled air traffic. Our 
electric planes will mean that country areas are not 
losers when it comes to climate matters. But for this, 
we need concrete political measures,” says Anders. 

He nods at the hangar behind him. 
“The reason that hangar was built was preventa-

tive. The, society made great efforts to protect peo-
ple. Now we need to take measures to ensure that 
the planet stays habitable for us Now it’s mostly 
American billionaires who are investing.”

“It’s an existential question,” says Anders before tak-
ing us down to the hangar itself where the top secret 
skeleton of a ES-19 is housed, waiting for its remaining 
parts and will come into commercial use in 2026. ■

The same year Greta Thunberg was named the Personality of  
the Year by Times Magazine, plane traffic fell by 11 per cent and  
flygskam became an international term. Without electric planes, or 
the use of new fossil free fuels, the percentage of emissions from 
planes is likely to rise to 20 per cent by 2050. 

The flygskam effect

With the people, the city and the  
environment in focus

we develop Gothenburg

Stuveriet, Masthuggskajen - Sustainable, modern offices in a vibrant area

Trägården, Askim - Nordic Swan Ecolabel tenancies and condominiums

Preschool, Tynnered - Constructed entirely out of wood, Nordic Swan Ecolabel
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A FUTURE – BOTH FOR HUMAN 
ORGANS – AND A CORAL REEF

 

INCE CELLINK WAS found-
ed in 2016, things have hap-
pened quickly. The company 

works with 3D bioprinting, which 
makes it possible for scientists all 
over the world to 3D print human 
cells and organs.

We meet in the attractive foyer of 
Entré Kallebäck, where Cellink, 
part of the Bico Group, has just 
moved. After six years in different 
places they now have research, de-
velopment, production, and sales 
and marketing under the same roof. 

“Sorry – the figures held me up. 
You have to pinch yourself when 
they show 75 per cent growth over 
the previous month – again,” says 
Cecilia Edebo, who has been CEO 
of Cellink for just over a year. 

We move to the latest bioprinter 
to produce human tissue using a 
combination of bioinks and cells, 
otherwise known as bioink. 2/3 of 
what Cellink sells is bio printers 

and 1/3 is bioink. Customers in-
clude universities and researchers, 
as well as companies producing 
pharmaceuticals, hygiene products 
and cosmetics. There are already 
7,000 publications which include 
Cellink’s solutions.

“We have around 60 different bio-
inks ready to be used to produce or-
gans anywhere in the body,” says 
Cecilia while an ear begins to take 
shape in the printer. Now it’s me who 
has to pinch herself while six printer 
heads get to work. It’s possible to use 
six bioinks simultaneously.

TO MAKE A REAL EAR human cells 
are taken and grown for clinical 
use.

A 28 000 babies are born every 
year with a defective outer ear 
“Microtia”, so many people’s lives 
would improve by having tai-
lor-made ears. It’s the same for 
cancer patients who have lost a 
nose, cheek or other skeletal parts. 

“We work closely with scientists 
to understand what they need. 
Often, they’re not experts at bio-
printing so we have our own spe-
cialists who help them print exact-
ly what they want.”

Many parts of the human body 
are made up of more than 70% col-
lagen, so it is a key in recreating 
biomimetic models and realistic 
human tissue.

S

Many of the world’s largest 
manufacturers of hygiene products 
work closely with Cellink’s re-
searchers on skin and hair models. 

“Just now we are collaborating 
with a company who have success-
fully cloned human collagen that 
they now produce in tobacco plants. 
This is absolutely revolutionary for 
all women in the world who have 
had breast cancer or for some rea-
son need to reconstruct their 
breasts. Approximately 2.5 million 
breast surgeries are performed 
worldwide each year,” says Cecilia.

SO FAR BIOPRINTED models have 
been used mainly in testing within 
the pharmaceutical and cosmetic 
industries. Nine out of ten pharma-
ceutical products fail in their final 
clinical trials because they have 
been tested on the wrong models. 
This costs billions.

“We get enquiries about collabo-
rative partnerships several times a 
week. We’ve chosen around twenty 
key areas. We work a lot with skin 
as it’s subject to a lot of damage, 
but also cancer research. We’ve-
created liver cancer and can make 
skin cancer models to test treat-
ments.”  

They are also collaborating with 
a Japanese company to produce 
meet, as bioprinters can also print 
out fat and muscle. So far, they 
have managed to print out squares 
two by two centimetres.

But we don’t have to stop there. 
The latest news from this uni-

corn is a partnership which makes 
it possible to re-create coral reefs 
– and even bone. ■

In the time it took to interview CEO Cecilia Edebo  
– twenty minutes – an ear was printed. Something  
unique is happening in Gothenburg.
TEXT ULRICA SEGERSTEN  PHOTO SAMUEL UNÉUS 

CECILIA
EDEBO  
CEO of Cellink. 
Her background 
is as an entre-
preneur, most 
lately within 
the healthcare 
industry.

“My experi-
ence includes 
helping to work 
out how we 
could save 1.2 
million children 
with the help 
of hygiene 
articles.”
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»I wish the technology had 
come even further so we could help 

war wounded on the ground  
in Ukraine.»

Cellink, where Ceclia Edebo is CEO, is part of the Bico Group.  
The company works with 3D bioprinting, which makes it possible for 

scientists all over the world to 3D print human cells and organs in the 
medical, pharma, and cosmetic industries. Cellink’s products are used  

in over 2,000 laboratories, including the world’s 20 leading pharma  
companies in over 65 countries. Bico is listed on Nasdaq Stockholm.

11

Cecilia Edebo
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HE WORDS “humanitarian corridor,” 
for example, a term coined when Jan 
Eliasson was in Sudan in 1993 to nego-
tiate a cease fire in the civil war. The 
scale of suffering was enormous, but 

the UN could not enter with essential supplies. “We 
saved lives with words,“ Jan Eliasson tells us.

War, diplomacy, travel and negotiations have been 
a large part of his life. It took a pandemic to slow him 
down after his years as Deputy Secretary-General of 
the UN and he used the time to write a book about 
his life and career as a politician and diplomat. 

When we contact Jan Eliasson, the Public Health 
Agency of Sweden has just released a statement that 
Covid 19 Is no longer regarded as a dangerous threat 
to society. 

“A day of freedom,” comments Jan Eliasson. 
“The pandemic introduced an element of uncer-

tainty which at first we couldn’t handle. We’ve not 
finished analysing what that means.”

ANALYSIS HAD A PART to play when Jan Eliasson 
was one of the architects drawing up the UN’s sus-
tainability agenda. It took four years to create,  
“a tool box to fix the world.”

“On 25 September in 2015, when 2030 Agenda 
was signed in the presence of Pope Francis, a mira-
cle happened.” 

The year 2015 was important for the UN and the 
world. In the same year, the Paris Agreement was 
signed. “I would say that the seventeen goals are a 
plan of action for how to tackle the climate crisis.  
We came up with a survival package for humanity.”

Jan Eliasson is clear that global goals will never be 
achieved if the relevant parties and countries do not 
act at local level. Parliaments, corporations, the uni-

versities and civil organisations need to realise that 
we’re all In the same boat and we need each other.

“You can’t make a difference if you stay in your 
own compartment. The only way forward today is to 
put the problem in focus, then gather together the 
people who can solve it. Then you need to come up 
with a formal or informal division of labour. I believe 
that it’s only a horizontal approach which mobilises 
our forces, and which can lead us forward.“

JAN ELIASSON believes that in practice the world 
of business often leads the way when it comes to 
Agenda 2030, particularly when It comes to technol-
ogy, science and innovation.

“I presume that a sort of enlightened self-interest 
makes them realise that a sustainable strategy for 
industry and business is in everyone’s Interests.”

He looks to other areas for further involvement – 
academia for example, where science and technology 
have a lot to offer.  

He started collecting words early. 
They would be at least as impor-
tant as the ball bearings which 
provided Jan Eliasson’s parents 
with a living when he was growing 
up in Kålltorp.
TEXT ULRICA SEGERSTEN PHOTO ANDERS WIKLUND/TT

NEW BOOK:
ORD OCH 
HANDLING  
– ETT LIV I  
DIPLOMAT-
INS TJÄNST.
(Bonniers 
2022)
Jan Eliasson 
wrote this book 
during the 
pandemic. In 
it he reflects 
on his years 
as politician, 
ambassador 
and as a “UN 
man.”
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The worried optimist:The worried optimist:

Gothenburg boy and diplomat Jan Eliasson is one of  
the main architects behind the UN’s 2030 Agenda. 

ANALYSIS – FOR PEOPLE AND THE PLANET

T



Words can save lives

Chalmers

“The global goals are intend-
ed to act as a toolbox to fix the 
world, or as a survival package 
for humanity,“ says Jan 
Eliasson.

“I challenge everyone to 
learn the seventeen sustainabil-
ity goals, ” he continues. 

“It’s not easy but I can say 
that my five-year old grandson 
Jonathan learned them in three 
hours. When I asked him if 
there was a goal on equality he 
answered, ´Yes. There’s a goal 
that says that there should be 
fair play between ladies and 
gentlemen’.” 

17 goals

What about the future? (the question was 
asked before the Russian invasion of Ukraine.)

“I would never have believed that I would need to 
defend democracy and international collaboration. 
There is a totalitarian, authoritarian trend. Demo-
cracy is fragile and we have to protect it more than 
we have done. Liberal values are under threat in a 
way that I have never previously seen. So even if  
I’m an optimist – I’m still worried.” 

What would you say to young people who may 
feel powerless in the face of these developments?

“Words have been my passion since I was little. 
Everything came from that little bookshelf in the 
one-roomed apartment in Gothenburg. I learned to 
collect words and they became my toolbox. When  
negotiating, the right word can open doors. Children 
should collect words and learn how to express their 
thoughts and feelings. And we need to help them  
reject the thinking that the situation in the world  
is someone elses’s responsibility.” ■

We’ve been a part of you for almost  

200 years. We’ve watched you grow and  

develop, and many of us from Chalmers  

have become part of the city’s urban  

development or business community.  

Just like you, we continue to help solve  

societal challenges. We contribute with 

world-leading research and innovations, and 

by educating generations of society builders 

and working with you and other players,  

both here and around the world. 

Together, we make a difference! 

 

HAPPY BIRTHDAY  
GOTHENBURG!  
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KNOWLEDGE & INNOVATION

SHE WAS WRITING CODE 
WHEN OTHERS WERE PLAYING

TEXT SOFIA HILLBORG  PHOTO PRIVATE

help people with dyslexia there 
and then. But it should also be of 
help in developing more effective 
reading patterns. 

iTrack Reading is still under de-
velopment, but Wilma’s ambition 
is clear. 

“I graduate from senior high 
school this spring and then I’m go-
ing to work on this full-time. The 
plan is to have this ready within a 
year and sell the product as licences 
to, for example, schools. We’re really 
happy to be collaborating on this 
with the Prinsparets foundation.

What do you think about  
being an entrepreneur in 
Gothenburg?

“I’ve had so much support and 
that has led to local firms getting 
in touch. I’ve got a fantastic con-
tact network.”

How long have you been pro-
gramming?

“I got my first computer when I 
was five. I was a very curious child. 
When other kids were building with 
Lego I was building with code.” ■

T WAS WHEN she was taking 
part in the competition Hack-
YourWorld, organized by Driv-

huset, Ericsson and IBM, that 
Wilma Emanuelsson got the idea.

“We were developing solutions 
focusing on the UN’s global sustain-
ability goals. I started to think about 
goal 4 – Education for all. What was 
needed? Where did technology let us 
down? I’d earlier been in touch with 
a company which was developing 
eye-tracking technology.”

She explains that when you 
read it’s as if someone is speaking 
inside your head. 

“I wanted to digitalise that inner 
voice with the help of technology.”

Research has shown that the eye 
movements of people with dyslexia 
are different when they’re reading. 

“The eyes of a person with dys-
lexia jump around more, but we 
have algorithms that even that 
out. And our sound recordings ad-
just to how fast you read.”

iTrack Reading is an aid which, 
when it’s working, will be able to 

At the age of 18 Wilma Emanuelsson had an idea for a digital reading aid 
while taking part in a hackathon. “I have a friend with dyslexia and I wondered 
what would happen if you could hear the text you were looking at.” 

I

»I wanted to digitalise the inner voice»

Wilma Emanuelsson, aged eighteen and from Öckerö outside 
Gothenburg, is the brain behind the new iTrack Reading.

Wilma Emanuelsson

Gothenburg’s live music summer is breaking all the records 
at Ullevi, Slottsskogen and at Trädgårdsföreningen. Laleh will 
kick off the summer, which ends with Håkan Hellström. In be-
tween, Sting, Kiss, Iron Maiden, Ed Sheeran, Toto and many 
more will perform on Gothenburg’s different stages. 

A summer made of music 
Climate Live, under the direction of activists from Fridays for Future, at-
tracted 12,000 people to its show in Stockholm last year. Now, the event is 
going on tour and is coming to Gothenburg during the Kulturkalaset on Sep-
tember 1 “to create the tools needed to put pressure on the world’s political, 
economical and cultural leaders to take action against the climate crisis.”

A live action against the climate crisis

14
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“Ever since Swedavia started
out in 2010, we have worked with aggres-
sive environmental and climate targets,” 
says Charlotte Ljunggren, Director of 
Marketing and Sales at Swedavia.

“We want to be a driving force in the transi-
tion to net-zero aviation.Together with other 
stakeholders, we will work to speed up devel-
opment toward zero CO² fossil emissions.”

Since 2020, Swedavia’s own airport  
operations are fossil-free. 

“It has been quite a challenge to read-

just operations at our ten airports. But with 
a clear vision, systematic and consistent 
work and committed employees, we were 
able to meet all targets according to plan. 
We are very proud of this.” 

Work is now under way to achieve a 
similar change process together with 
Swedavia's external partners at the air-
ports. At the same time a great deal of  
effort is being put into the transition to  
fossil-free air travel.  

“Incredibly rapid and exciting technolog-
ical advances are being made in aviation, 
with increased use of biofuels and the  
development of electric aircraft and  
hydrogen propulsion.” 

By 2025, at least 5 per cent of the fuel in 
aircraft fuel tanks will be biofuel for planes 
taking off from Swedish airports. By 2030, 
all domestic flights will be fossil-free. By 
2045, all flights taking off from Swedish  
airports will be fossil-free. 

“Those are tough targets, but as a  
significant player, we want to make a differ-
ence. Among other measures, we do this 
by supporting technological development 
and purchasing biofuels. But everyone can 
contribute by travelling more sustainably – 
privately or for work. Many aviation compa-
nies sell biofuel today. The solution is not 
to stop flying but to support the transition,” 
says Charlotte Ljunggren. 

With the coming climate transition,  
different transport modes do not need to be
played against each other. On the contrary,
all transport modes will be needed and will 
have to work together to achieve a sustain-
able transport system for the future.

“That means we can realise the full poten-
tial of the airports as multimodal hubs for 
all kinds of transport. This will improve  
access for everyone, regardless of where 
they live, in a way that benefits both the  
climate and the community at large.” 

Swedavia is the first national 
airport operator in the world 

that has managed to become 
fossil-free in its own airport  
operations. The next step is
a large-scale push to drive

the transition to fossil-  
free air travel.

www.swedavia.se/landvetter

Swedavia operates ten airports that connect Sweden together and to the rest of the world.
The company’s mission is to contribute to good access throughout Sweden and the different 
regions. Climate and sustainability issues are integral to all aspects of operations. 

 “Air travel plays a vital role in business development and in the quality of life for  
 many people. Demand for seamless travel, with different transport alternatives  
 available through the same app, is on the rise,” says Charlotte Ljunggren. 

Facts about Swedavia

Next step for  
fossil-free air travel 

Contribute to the 
change – today

SEK 22 bn investment 

Private individuals and companies can 
buy biofuel directly through their airline  
or Swedavia’s partner Fly Green Fund 
(www.flygreenfund.se). Swedavia also 
organises an annual procurement of sus-
tainable aviation fuel for business travel, 
targeting companies and organisations. 
For more information, contact Lena 
Wennberg, Head of Sustainability at 
Swedavia. Lena.wennberg@swedavia.se.

Alongside its climate transition work,
Swedavia is making major investments
to modernise and develop its airports.
In all, SEK 22 billion will be invested
over ten years in new gates, security
checkpoints, baggage-handling areas
and new, attractive environments for
services and shopping.

AD

… Stockholm Arlanda Airport was 
named ECO Innovation Airport of the 
Year 2021? Swedavia was highlighted 
as a pioneer for being the world’s first 
airport operator to become fossil-free  
in its own airport operations. 

Did you know that ...
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Smart lighting 
soon to go global 

 

”Fantastic Tool Box”

Large International 
Potential 

www.seb.se

Lightab has worked with SEB 
as close business partner. 

“We have gotten incredible 
support throughout our growth 
journey,” says CEO Pernilla 
Alfredsson. “SEB has given us 
access to its unique toolbox for 
growth companies, a broad  
network of contacts and really 
backed up our high ambitions  
in innovation and sustainability. 
This has been decisive for us  
as a company and for me as  
a female entrepreneur.” 

“Lightab shows how innovation 
and technology optimism can 
solve large difficult technologi-
cal and business challenges in 
a fantastic way. I see large po-
tential in this company, also on 
an international market,” says 
Mikael Angerlöv, business  
advisor at SEB. 

After more than 100 years of light 
bulbs and tubes, the lighting industry is going 
through a digital revolution. The LED (Light 
Emitting Diod) technology opens many new 
possibilities for combining dynamic lighting 
solutions with smart functions. 

Lightab was founded in 2008 just because 
the lighting industry as a sector was very  
under developed. 

“I worked with business development and 
was attracted by the fact that the lighting in-
dustry was facing a digital conversion,” says 
Pernilla Alfredsson, CEO and Founder of 
Lightab, and continues: 

“Since then, we have collaborated with 
Chalmers Industriteknik, among others, and 

we have established a long-term agile develop-
ment cooperation with property developer JM. 
Today, we can develop and offer made-to-order 
and tailored lighting systems to specific custom-
ers, for everything from elevator shafts and 
cranes to new housing projects and schools.” 

Cooperation is important for a small 
growth-oriented company like Lightab to be 
able to take on all the challenges involved in 
developing complex solutions in a branch other-
wise dominated by large global companies. 

“It has been a challenging entrepreneurial 
ride on many levels in a fairly conservative  
sector. But I have had a lot of benefits from the 
fact that Gothenburg is an open and innovation- 
friendly town where it is easy to find partners.” 

Sustainability issues have been in focus 
since the very start and all parts in Lightab’s 
products can be reused or recycled. 

“We are the first company that offers a  
certified lighting solution that combines high 
light quality with a circular solution. This also 
opens the door to a global market.” 

The lighting industry is in the midst of a technological shift  
toward smart, energy efficient and circular solutions. Gothenburg-
based Lightab is one of the companies driving the change.

”

Lightab is a fast growing, innovative 
company. They are an excellent exam-
ple of how to incorporate innovative 
thinking in every step of product de-
velopment and production, resulting 
in a sustainable business model.”
Maria Roth, District Manager SEB Gothenburg

“With its strong innovative setting, Gothenburg is a perfect starting point for a 
company with global ambition,” says Pernilla Andersson, CEO and Founder at 
Lightab. Here pictured with Maria Roth, District Manager SEB Gothenburg and 
Mikael Angerlöf, Business Advisor at SEB. 

Lightab is delivering circular lighting to JM’s 
Kronjuvelen at Eriksberg, a 25-floor building 

with a panoramic view over Gothenburg. 
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EXPORT SUCCESSES 

In the the early 1950:s, Per-Ingvar Brånemark, a researcher at  
Gothenburg University, found that titanium could integrate into  
our bones in a process called osseointegration. Today international 
companies and many branches of biomedicine have their roots  
in this unlikely Gothenburg discovery. 
TEXT SOFIA HILLBORG  PHOTO ÅKE CYRUS/SJÖBERG BILDBYRÅ Continues on next page ›

A screwy 
story 
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HE IDEA WAS that Per-Ingvar Bråne-
mark was going to study living blood 
cells, so for this reason a small titanium 
observation unit was inserted in the back 
leg of a rabbit. However, when the exper-

iment was over Brånemark discovered that the expen-
sive instrument seemed stuck fast – yet it didn’t seem 
to be causing any medical complications. Nine years 
later the first patient received false teeth which were 
anchored into the jaw with titanium screws.

One of the reasons that Brånemark’s research was 
so successful was the make up of his team. Fifty years 
before multidisciplinary research became the norm, 
Brånemark’s team included engineers, instrument 
makers, metallurgists, surgeons, psychiatrists and bio 
chemists. 

SPECTACULAR SUCCESS can follow in the wake of a 
mistake. The hollow titanium screw can also house 
electrodes to replace lost nerves, and be used for a new 
generation of prostheses, whose motor function can be 
controlled by the power of thought. 

This leads us to Max Jair Ortiz Catalan, research 
leader at the Center for Bionics and Pain Research in 
Gothenburg.He has a background in mechatronics and 
robotics, but also in artificial intelligence. The Center 

T is a joint project with people from Chalmers,  
Sahl grenska University Hospital and Academy.

“We have everyone from engineers to physicians 
and brain specialists, to physiotherapists, prosthetics 
doctors and surgeons.”

They are needed. Challenges come in all shapes.
“People have a biological control system, the  

nervous system, through which we control our body, 
move and feel. Robot protheses also have a control 
system, but it’s artificial. I want to join them togeth-
er so that patients can simply and intuitively control 
their own robot proteses.”

AN EXCITING PRODUCT currently in clinical develop-
ment in Gothenburg (at Integrum) includes advanced 
electrode interface which can extract nerve signals 
from muscles and interpret them using AI algorithms.

“If I want to open my hand a control signal travels 
from my brain via my nerves all the way down to my 
extremity. We teach the AI system to understand what 
some of these patterns of electric activity mean. For 
example – open my hand.” 

In Gothenburg, robot prostheses are being devel-
oped with a kind of artificial feeling. 

“The nerve fibre in my middle finger extends all the 
way up to my brain, and even if I lose the finger the  

”The discovery of 
osseointegration 
has led to the  
development of 
entirely new areas. 
Every year many 
million people are 
helped by different 
types of bone-an-
chored implants.”

RICKARD
BRÅNEMARK
Ingvar Bråne-
mark’s son 
and founder of 
Integrum 
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This auditory implant leads signals directly to the audi-
tory nerve and is connected to an outer receiver held 
in position by magnets. In many cases even people 
with severe hearing impairments start to hear. 

Companies: Cochlear

Cochlear implant

      Photo: Barnplantorna  

                   Photo: NobelBiocare

Bone-anchored 
hearing aids 

Integrum’s implant system 
OPRA is built on osseo-
integration. The prosthet-
ics are anchored directly 
into the bone. This is saf-
er and more comfortable 
for patients as chafing is 
eliminated and in many ways 
people can lead a normal life.  
Company: Integrum  

                                                                                        Photo: Ortiz-Catalan et al., Sci. Trans. M
ed., 2

01
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Bone-anchored 
prosthetics

Export  
successes. 

Many biomedical 
areas and global 
companies exist 

today because 
of a revolution-
ary Gothenburg 

discovery. 
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At the end of the 1970’s, Prof. Bo 
Håkansson at Chalmers University 
continued to develop Brånemarks  
discovery. A titanium screw was fitted 
into the skull, meaning that vibrations 
from the hearing aid were led into the 
inner ear. This means that even people 
with severe damage to the inner ear 
can hear better. The hearing of roughly 
300,000 people around the world has 
improved thanks to BAHA-techology. 
In the 1990’s an implant, Bone 
Conduit Implant, BCI, was developed. 
It was placed under the skin and at-
tached to the receiver with a magnet. 
Company: Cochlear (with roots in 
Nobel Biocare), Onebridge



        

In 1965 Gösta Larsson in Gothenburg received the 
world’s first dental implant using bone-anchored titani-
um screws. From this start, the Brånemark method 
was developed. Today there are many different im-
plant models, all building on the original idea.
Companies: Nobel Biocare, Straumann, Zimmer 
Biomet and many others

The Brånemark method

Treatment for phantom limb pain
Amputees often experience pain which feels as if 
it comes from the missing  limb. This is phantom 
limb pain. Prof. Max Ortiz Catalan at Chamers de-
veloped a novel therapy using augmented reality 

and machine learning to trick the 
brain into thinking the limb is 

still there and can be con-
trolled. This research result-
ed in a product called 
Neuromotus, which have 
been proved to reduce 
pain for many patients. 

Company: Integrum

                   Photo: Istockphoto

Loves solving problems Max Jair Ortiz Catalan is professor 
in bionics and leads the Center for Bionics and Pain Research 
in Gothenburg.
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fibre is still there. If we stimulate it electronically it 
sends information to the brain, which creates a sensa-
tion of touch.”

“And as the prosthesis is located in the place where 
the phantom body part is located, the patients feel 
that the sensations they’re experiencing come from 
the prosthesis.” ■

                                                                                        Photo: Ortiz-Catalan et al., Sci. Trans. M
ed., 2

01
4

ACCREDITED BY:

RESEARCH AND EDUCATION FOR  
SUSTAINABLE DEVELOPMENT  

OF SOCIETY
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EXPORT SUCCESSES 

OOD, TEA, SALT, iron 
and herring, but above 

all vehicles, which make 
up around two-thirds of the goods 
that pass through the port of 
Gothenburg, have had a major im-
pact on Sweden as a whole. 

“For example, have you ever 
thought that coffee in Denmark 
tastes different to Swedish cof-
fee?” asks Karl Hellervik, at 
Gothenburg’s Maritime Museum.

In the 1900’s the Johnson ship-
ping line sailed between Gothenburg 
and South America. The Swedish 
ships carried South American coffee 
home with them, while the Danes 
bought their beans from Dutch sup-
pliers from Indonesia. So the old 
shipping line between Gothenburg 
and Sout America still influences 
our taste in coffee. 

The Swedish Nordstiernans ves-
sels have left some souvenirs behind 
them in South America. When you 

W

Answers to questions about which coffee Swedes prefer, what and how we dance and 
which music is popular, lie in the Nordic countries’ biggest port (a portal to history).

SHIPS CARRYING COFFEE 
BEANS, CARS-AND THE TANGO!

TEXT ULRICA SEGERSTEN PHOTO GÖTEBORGS HAMN AB & ROGER TILLBERG/TT

Curator at 
Gothenbug 
Maritime 
Museum After a 
long period of ren-
ovation the muse-
um will open again 
on 10 December 
with two exhibi-
tions: Arven efter 
Varven (After 
the shipyards) 
and Hav av his-
torier (Sea sa-
gas), with 400 
years of Swedish 
sailors’ stories.
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KARL
HELLERVIK

visit La Boca, the harbour area in 
Buenos Aires, you may be surprised 
to find yourself feeling at home. The 
stones you are walking on come from 
Bohuslän in Sweden, and they were 
laid as they were back home. The 
stones were part of the ships’ ballast 
and were used in the harbour area 
in an early form of re-cycling.

FUNNILY ENOUGH, the Argenti-
nian tango came to Sweden via 
the ships from South America. In 
the Bohuslän town of Krokstrand, 
where the stone that the ships 
carried was quarried, there was a 

The America line took the musi-
cian Evert Taube to Rio de la 
Plata – and Evert brought his 

love of the tango back to 
Sweden. However, he may 
have embroidered the story of 
the charming Carmencita a 
little in his song. The real 
Carmen cita is supposed to 
have hauled a tipsy Taube 
out of the river. 

Shall we dance? 

dearth of any form of entertain-
ment and the inhabitants were 
thrilled by the tango music that the 
seamen brought with them. The re-
sult was that the whole communi-
ty organised lively tango festivals 
year after year where local tango 
fans danced until they dropped!

“Jazz too came to Sweden via 
New York – and Gothenburg. Arm-
strong and Gillespie came with 
to Gothenburg first with America 
shipping line, and jazz fever spread 
from the Vauxhall dance hall and 
Liseberg to the rest of Sweden.”

“It was the same with the Beatles. 
Trade with the port of Liverpool in-
cluded the Beatles’ music, which 
had a major impact on the Swedish 
music industry and exports. ■

MANY PEOPLE BELIEVE that it was porcelain which was 
the Swedish East India Company’s most important 
cargo. But porcelain goods were mostly used as ballast 
for the main cargo – tea – which was sold as ”The 
Gothenburg tea”.

Gothenburg teaThe famous blue and yellow
WHEN THE COLOR OF DIEGO MARADONA’S home team Boca Juniors was 
to be decided, the team couldn’t agree. Then someone came up with the 
brilliant idea to go down to the port of La Boca and a decision was made 
that the colors the next incoming ship was flagged in would be the right 
ones. It happened to be the Johnson Line’s ship from Sweden.

”Si, gracias, señor, 
vamos a bailar este tango!”
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Turning things 
around, one 
industry at a time
Today, the demands are as tough as they are necessary. Electrification. Net-zero emissions. 
Circularity. To achieve their sustainability goals, our customers must find new ways of 
working, and dare to make quick, sometimes uncomfortable decisions. They opt out, re-
prioritize, invest in the unknown. As the industry now faces a paradigm shift, it is forced to 
rely even more on technology. Just like it should! The way to sustainable rotation is through 
reduced energy consumption, and that’s something we happen to know quite a bit about.  
So much, in fact, that we can probably help turn this around.

Visit us at skf.com or give us a call and we’ll look at it together.

®
 SKF is a registered tradem

ark of the SKF Group.  |  ©
 SKF Group 2022
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STUDENTS IN GOTHENBURG SCHOOLS are exploring the 
2030 Agenda thanks to a cooperation with Universeum, 
the national science centre of Sweden. These Embassa-
dors to the Future get a chance to increase their interest 
in natural sciences and technology. 

A good start Science festival 
SINCE 1997, Science Festival in Gothenburg has grown 
into one of Europe’s leading science festivals and the only 
one of its kind in Sweden. At the latest festival, speakers 
included the famous professor Agnes Wold and the 
much-prized evolutionary biologist Richard Dawkins.

22

TRIPLE HELIX

HE WILL to develop Gothen-
burg to an even better city for 
living, working and visiting is 

the unifying vision for the Trade 
& Industry Group within Göteborg 
& Co. 

– In an unselfish manner we 
come together to reach agreement 
on how to make Gothenburg more 
attractive, and that is a huge 
strength, even if it sounds like a 
cliché, says Lennart Johansson, 
head of the Näringslivsgruppen 
with consists of 22 membership 
companies from business, acade-
my, and the public sector. 

Why should the region’s 
companies invest money and 
time to, among other things, 
develop events, culture, safety 
issues, competence supply and 
competence development for 
younger people? 

– We can use large events and 
unexpected meetings as engines 
for change and to influence the 
image of Gothenburg. 

LENNART JOHANSSON literally 
arrived in Gothenburg in 1991 with 
the X2000 train on a route he had 
been part of establishing at the time 
as Göteborg&Co and the he Trade & 
Industry Group were started.

– From the moment I arrived 
in Gothenburg I was drawn into a 

T
• AstraZeneca 
•  Business Region  

Göteborg 
• Castellum 
• Chalmers 
• Essity 
• Geely 
• Göteborg Energi
•  Göteborg 

Köpmanna-
förbund

•  Göteborgs-  
regionen 

•  Landvetter 
Airport

• Göteborgs Stad
•  Göteborgs  

universitet
• Handelsbanken
• NCC
• SEB 
• Skanska 
• SKF
• Stena AB
•  Gothia Towers/

Svenska Mässan
• Swedbank 
• AB Volvo
• Volvo Cars

THE TRADE 
& INDUSTRY 
GROUP:
NÄRINGSLIVS-
GRUPPEN

rewarding relationship. It renders 
an incredible joy to do good things 
together in a triple-helix spirit. 

MALIN ENGELBRECHT, project 
manager for strategic initiatives 
at Castellum, one of the member 
companies in the group, will take 
over and lead the group this sum-
mer. With her own experience from 
how private companies value being 
part of building Gothenburg for the 
benefit of everyone, she is eager to 
take on the new challenge. 

– In a changing world, coopera-

Gothenburg Magazine

tion becomes even more important. 
In the Näringslivsgruppen, the uni-
versity, private and public sectors, 
the region, and municipalities work 
together with a long-term perspec-
tive to make sure Gothenburg is an 
attractive place to live, run a busi-
ness, or to study in. 

– The ability to combine culture, 
science, integration, and events in 
unexpected meetings is a thing that 
impresses me with Gothenburg. 
The size of the city and its history 
help us build networks in a way 
that is quite unique, I would say. 

– And it all rests on a will to make 
good, says Lennart Johansson. As 
said, a power stronger than atomic 
power. ■

– quote by Albert Einstein. Here pictured at the Nobel Prize Lecture at Liseberg, 1923

»There is a driving force more 
powerful than steam, electricity 

and nuclear power: the will»

Malin 
Engelbrecht 
and Lennart 
Johansson.

BUILDING NETWORKS  
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We create room for life.
Find your new home with us. 

Find the home of your dreams
riksbyggen.se/bostad
Riksbyggen develops, manages and improves the rooms in 
which you live and work, with a focus on a sustainable future.
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        E HAVE heard that the 
internet is a reflection of 

the world, but now Staffan 
Truvé tells us that the world is be-
coming a reflection of the net. His 
background is Chalmers University 
and he is one of the founders of the 
global intelligence company 
Recorded Future, whose develop-
mental arm is located in Gothenburg. 

The company collects enormous 
amounts of information from open 
sources and structures it with the 
help of artificial intelligence, AI, to 
create something which creates a 
digital twin of the threats it de-
tects in the real world. 

It’s thanks to this that the com-
pany’s analysts could discern signs 
of aggression against Ukraine in 
February, long before the world was 
shocked by the Russian attack.  

“We follow all information on 

armed conflicts, but Ukraine is the 
major focus right now. We have seen 
this on the Russian side for a long 
time, since their first invasion in 
2014. We have been talking about 
the three elements of modern war-
fare for ten years now – physical and 
cyber attacks and disinformation – 
and that’s exactly what’s happening.”

DIGITAL REPRODUCTIONS of 
military threats help analysts un-
derstand the aggressor’s inten-
tions. At some time in the future 
Sweden might find this useful. In 
Staffan Truvé’s world cyber at-
tacks and disinformation cam-
paigns continue the whole time. 

“It’ll be interesting to see how the 
Swedish election plays out. With the 
war in Ukraine and NATO member-
ship, Russia will find it more impor-
tant to influence opinion. Campaigns 

are likely to start in August. We’ll 
need to be extra vigilant.”

RECORDED FUTURE’S clients in-
clude western defence agencies 
and global corporations.  

“We collect information from the 
whole word to understand the inten-
tions of aggressive forces. For exam-
ple, when a new weakness in an IT 
system is identified – and such vul-
nerabilities are discovered the whole 
time – we can see how much it is 
being discussed and warn our cus-
tomers. We can also give warnings of 
threatened ransomware attacks. 

“Ransomeware is so successful 
that it’s become a business model. 
Criminals recruit people to make at-
tacks on the net – it’s like Situations 
Vacant. From that information we 
can get an idea of what type of attack 
we can expect.” ■

In Gothenburg the city building department has 
been influential in developing a virtual model which 
can make it easier to envisage large urban planning 
projects. What happens, for example, if the sea level 
rises? It’s like an enormous SimCity, only for real. 
Other companies can also make use of the expertise 
at Visual Arena at Lindholmen Science Park. 

Like a SimCity – only for real

EARLY WARNINGS

W

KNOWLEDGE AND INNOVATION

Before something happens, it happens on the net. Experts  
in visualisation can warn us about everything from military  
attack to risks in city planning. 

TEXT SOFIA HILLBORG  PHOTO SAMUEL UNÉUS, COLOURBOX & ISTOCKPHOTO

FACTS
DIGITAL 
TWINS

Digital 
reproduction of 
threats can help 
us understand 
them and can 
also help us 
understand 
enemy powers. 
Analysts at 
Gothenburg 
company 
Recorded Future 
could see signs of 
Russian 
aggression 
against the 
Ukraine before 
they shocked the 
rest of the world. 
Recorded Future’s 
clients include 
western defence 
agencies and 
large global corpo-
rations.

Gothenburg Magazine
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The automotive industry uses visualisation to im-
prove user experience among other things, while Re-
corded Future and several other AI-powered engi-
neering companies use more advanced applications 
in Gothenburgs*s pwn visualisation cluster.

At Universeum, children and adults can 
test the technique in a more playful way in 
the Visualization Lab.

” You may think it’s expensive to invest in visualisation 
and this type of technology , but the fact is that it’s 
much more expensive not to do it. There can be major 
repercussions if you miss the user perspective , but 
you can access this through visualisation, “ says Tord 
Hermansson, CEO of Lindholmen Science Park.

Improves driving experience

In a playful way

Insights on user perspectives

“Our headquarters 
lies in Boston but 
most of our tech-
nical development 
takes place in 
Gothenburg and 
involves 110  
people. Finding 
the right expertise 
has proved to be 
really easy.”

STAFFAN
TRUVÉ
CTO, Recorded 
Future

New study shows that Automatic Gas 
Control (AGC) in Getinge’s anesthesia 
machine lowers sevoflurane wastage  
by up to 58 percent. 

Getinge innovation can 
help hospitals reduce 
their climate impact

AGC is a unique innovation for the Flow-i  
anesthesia machine, which helps clinicians to safely 
perform low-flow anesthesia.1

–It is a cost-effective, convenient and safe function 
that can drastically reduce the consumption of anes-
thetics, which can help hospitals 
save costs and reduce their  
environmental impact, says Mikael 
Petrini, Global Clinical Application 
Specialist at Getinge.

A study recently published in 
the Journal of Clinical Monitoring 
and Computing supports this by 
showing that AGC use provides 
economic and ecological benefits 
in combination with excellent  
stability and patient safety.2

The researchers behind the study 
recommend that manually  
controlled anesthesia should be 
abandoned and that all anesthe-
sia machines are upgraded as 
soon as possible with AGC to  
reduce environmental impact  
and costs.2

www.getinge.com

Referenser
1. Carette R, De Wolfe A.M, Hendrickx J.F.A. Automated gas control with the Maquet FLOW-i. J Clin Monit 
Comput. jun 2016;30(3):341-6.
2. Kalmar A. et al. Minimizing sevoflurane wastage by sensible use of automated gas control technology in 
the flow-i workstation: an economic and ecological assessment. J Clin Monit Comput. 3 jan 2022. doi: 
10.1007/s10877-021-00803-z.
Disclaimers
This document is intended to provide information to an international audience outside of the US. The  
products may not be approved for distribution in your country, please check with your local Getinge sales 
team. The views, opinions and assertions stated by the physician are strictly those of the physician and 
their practice and do not necessarily reflect the views of Maquet Critical Care. MX-8592

“
“AGC is a 
cost-effective, 
convenient 
and safe  
function that 
can reduce the 
consumption 
of anesthetics.”

Mikael Petrini
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HELLO THERE ... HENRIK LUNDQVIST

sports are also a way for ordi-
nary people to feel good about 
themselves. How do you feel 
about these two sides of the 
coin after your own active and 
illustrious career?

“Being physically active is ex-
tremely important for one’s general 
health and well-being. But we all 
have different levels and goals in 
life when it comes to exercise, so it’s 
about finding ways that make 
it fun and inspiring. I 
am not as phys-
ically active as 
a profession-
al anymore, 
but I still 
feel that ex-
ercise is very 
important. 

ell us about your involve-
ment in GoCo Active? 

“I have long been interest-
ed in physical and mental health. 
The constellation of different peo-
ple involved in this project feels 
very exciting to me with business, 
research, and the universities in 
Gothenburg all working towards 
the same goal. It is a lot of fun to 
do this in Gothenburg, a city that 
is close to my heart.”

What are your expectations 
of the project?

“I believe that GoCo will become 
a place that oozes with positive en-
ergy, where people can meet up and 
work out together to innovate in the 
area of sports medicine and health.”

As a veteran elite athlete, 
what can you contribute to 
GoCo Active? 

“I’d like to help in the develop-
ment of the facility itself and to 
impart the feeling and focus that 
was so important to my success in 
professional sports.”

What are your thoughts 
about your own future?

“Working out, focusing on goals, 
and recovering from injuries have 
all been a big part of my life. I have 
learned to deal with this in order 
to perform at the highest 
level and to feel a sense of 
well-being. My ambition 
is to put this all to good 
use in the future.”

Elite sports are 
an important focus of 
the new venture – but 

T

‘KING HENRIK’ INVESTS IN A 
SPORTS MEDICINE COMPLEX 

TEXT SVEN-E LINDBERG PHOTO JOEL MARKLUND/BILDBYRÅN

Henrik Lundqvist invests in GoCo Active together with GoCo 
Health Innovation City, the University of Gothenburg, and the 
Chalmers University of Technology. The focus is on sports  
and medical research to strengthen the health of the public  
in general and to help elite athletes create the best possible 
conditions for long-term well-being.

An investment in future health

HENRIK
LUNDQVIST 
Professional 
ice hockey 
goalkeeper 
who debuted in 
the Elite Series 
for Frölunda 
HC in 2000. He 
ended his ca-
reer in 2021 af-
ter 15 seasons 
with the New 
York Rangers 
in the NHL. His 
jersey number 
30 was retired 
on January 28, 
2022. No other 
Swedish NHL 
goalkeeper has 
won as many 
games and 
stopped  
as many  
hockey pucks 
as Henrik 
Lundqvist. 

2626

Legendary Swedish NHL goalie Henrik Lundqvist joins forces with GoCo 
Active – a new physical and digital arena in Gothenburg that will gather  
researchers, students, athletes, and the general public to collaborate. 
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Lindholmen stands out as one of Gothenburg’s most creative and  
expansive urban areas. Now, Atrium Ljungberg plans to turn Götaverken’s 
classic shipyard environment into a vibrant and attractive urban district. 

Bringing new life to 
Götaverken

trium Ljungberg, one of Sweden’s larg
est real estate companies, is focused on 
developing and managing attractive  

urban environments in Gothenburg, Stockholm, 
Malmö and Uppsala. Many of the company’s  
development projects are based in historic  
industrial districts which are infused with new 
life through a mix of culture, service, meeting 
places, residential and office spaces. 

“Our passion is to develop vibrant urban  
environments which not only attract those who 
live and work there, but can also become a  
destination in itself. Bringing new life to historic  
industrial settings is kind of our tr ademark”, 
says Josefin Henriksson, business developer at 
Atrium Ljungberg in Gothenburg and Malmö. 

The old Götaverken area on Lindholmen is a 
district with all the right qualities. This is an area 
with an exciting mix of knowledge driven compa
nies, a campus with students from all over the 

world and an increasing amount of residents. 
“Lindholmen is a relatively new and pulsating 

urban district characterized by entrepreneurship, 
innovation and creativity”, says Josefin Henriksson. 

“We want to link the lanes along Götaverks
gatan and all the way down to the docks with 
shops, service and meeting places, vitalicing the 
area during the evenings as well as during office 
hours. At the same time, we want to continue to 
develop our office buildnings to match today´s 
expectations on dynamic, sustainable, and attrac
tive workplaces.” 

Many new real estates are being built in the  
area, but to preserve and further develop the 
unique shipyard settings is also important. To 
create new contexts based on existing values 
and qualities rather than simply tearing down and 
building new is part of Atrium Ljungberg’s philos
ophy of sustainability. Old buildings add charac
ter, reflecting the identity and soul of the area. 
This suits many creative companies that want  

to set up business in the Götaverken area. 
“Magic happens when the proud history 

of Gothenburg meets the new vibrant inno
vation cluster which is now taking shape in 

this area”, says Josefin Henriksson. 
“What we and our tenants create 
now lays the foundation for the next 
100 years of Götaverken’s history.” 

”

What we and our tenants 
create now lays the basis 
for the next 100 years of 
Götaverken’s history.”

Josefin Henriksson,  
business developer at Atrium Ljungberg

Did you know …
Atrium Ljungberg has success
fully developed industrial histor
ical areas into lively urban  
quarters, for example Mobilia  
in Malmö, Atlas Copco’s old  
industrial site in Sickla and 
Slakthusområdet in Stockholm. 
Now the shipping yard Göta
verken will get a new life. 

A

On Lindholmen …
… Atrium Ljungberg has a large 
office complex on the Lindholmen 
pier, and owns and manages 
Maskinhallen M2, Citadellet, 
Tornen and the groundfloor  
levels in the new apartment 
buildings along Götaverksgatan. 
Recently, MaskinhallenM1 and 
Centralstationen were  
acquired. This opens the possi
bility to take an overall approach 
to the urban development at the 
core of the old Götaverk area.

AD
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Close to Änggårdsbergen in Mölndal, 
Skanska is building four blocks of tenant- 
owned apartments along a pedagogical 
theme: The Aula, The Classroom, The 
Magister and The Teacher. The light, new 
apartments range from one to five rooms. 
Many of them are smaller and thus suitable 
for first-time buyers or commuters. 

Sustainability is the key word behind the 
development. One of the blocks is built in 
wood and certified according to NollCO² 
(ZeroCO²). The roofs are covered with solar 
panels to give green and locally produced 
energy. The comfortable living spaces are 
surrounded by greenery with extra everything. 

– A large emphasis has been placed on 
leafy, pleasant courtyards to render a 

sense of calm and a cozy feel-at-
home feeling, says Linda Kädergård, 
Project Developer at Skanska Bostad. 

The courtyards will have greenhouses, 
cultivation plots, fruit trees and berry bushes 
accessible to all residents. Every courtyard 
also has its own theme. 

There will be a grand-mother garden with 
an arbour, apple trees and classic plants like 
clematis and roses. Another one will have a 
modern touch with clean lines, a pergola, 
water features and wood pallet collars. The 
Asian garden will have a bridge, Japanese 
maples, serpentine gravel walks and rock 
gardens. Specially designed lights in line 
with the themes will light up the gardens  
for safety and well-being.

– We want to do something more than  
a conventional garden. For example, we  
engaged an ecologist to select plants that 
will support biodiversity. We also make 
room for the small inhabitants, our important 
pollinators, says Linda Kädergård. 

Peri-urban living in 
green garden settings
Skanska is building new, peri-urban apartments in lush garden  
settings with large added value for the climate and health. 

Did you know that … 
…. studies show that 30 minutes 
of gardening noticeably lowers 
stress levels and blood pres-
sure? Just looking at greenery  
increases our well-being. 
Physical activity and being out  
in the day-light yield additional 
health benefits. 

skanska.se/bostad

”

We engaged an ecologist to secure  
biodiversity in the courtyards.”
Linda Kädergård, Project Developer Skanska Bostad

The certification ZeroCO² implies 
that a new building has a net  
zero climate impact. During  
construction, the CO² emissions 
are reduced and the remaining 
emissions are offset for over time 
by using renewable energy pro-
duction and energy-efficiency 
measures.

Net Zero

  How about a greenhouse in the courtyard? A calm and green spot in Mölndal offers its  
 residents the opportunity to grow their own vegetables or just relax in the lush courtyard.  
 Each courtyard has a theme that permeates the plants chosen and the design. 

ANNONS
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The Yard
Tough industrial environments seem to act as a spur to creativity and 
imagination, so it’s not surprising that they’re in demand. Like the old ship-
yard area of Gothenburg, now known as The Yard, which it is hoped will 
attract tech entrepreneurs who want high ceilings, but low thresholds. 

– BERLIN IN THE HEART OF GOTHENBURG

Continues on next page
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N THE HEYDAY OF THE SHIPYARDS nick-
names abounded. If you asked for the Little 
Baker, the Shovel Killer, Rock Olga, Lamb 
Chop or Piggy, everyone knew immediately 
who you meant. 

The Yard, as it is now, will be the area where tech 
startups in Gothenburg will establish themselves. It 
will simply be their own part of town. Ceilings are 
high – up to 10 metres in the 880 square metre 
Pannverkstaden (the Boiler Workshop) – but for 
startups the threshold is low. And it will soon be on-
ly a four-minute ferry ride or five minutes on an 
electric scooter from here to the city center.

IT LOOKS LIKE THE POOR RELATION of the 
biggest and glossiest mobility and film com-

panies, the visualisation cluster and 
Karlatornet, with the Lindholmen skyscraper 

growing by a floor a day. At the same time, it’s lo-
cated only a stone’s throw from the Gothenburg 

Opera, the Platinan building, the new Hisingen 
bridge and the Central station. But happily 

it’s going to keep its rather down-at-heel 
vibe, like a little Berlin on the north 

bank of the river, almost opposite the center of 
Gothen burg, but still untouched.

“The plans for the shipyard area were drawn up 
in the 1940’s and have thirty more years to run. 
According to them the area should continue to be 
used for industrial purposes,” says Melina Garhed, 
who is responsible for marketing at Älvstranden 
Utveckling, which owns and administers the  
properties.

FOR THOSE WHO HAVEN’T been to Gothenburg for 
a while, they’re in for a shock when they see all the 
new skyscrapers changing the skyline. In Gårda the 
biggest office building in the Nordic countries, 
Citygate, is growing. Eriksberg has Kronjuvel and 
Järntorget has Våghuset, and so it goes on. A new 
city is emerging and negative remarks about the 
look of the growing buildings and the deep holes in 
the ground are changing to admiring comments. The 
goal is to spend 1,000 billion SEK on buildings by 
2035, and we’re already starting to see the results.  

The major companies which play such a large part 
in Gothenburg have concentrated their presence 

closer to the city center, particularly at Lind-
holmen. The area boasts the Science Park, the 
Volvo Corporation, Ericsson, and Geely’s gigan-

MELINA
GARHED
Älvstranden 
Utveckling

30

At Kville pier beside The Yard you can rent 
temporary accommodation, from bedsits to larg-
er flats, for one day or several months. All furnish-
ings are included. The building is made to be mo-
bile remaining on its site for fifteen years. 

From Gothenburg Opera you can look out 
over The Yard, which is a stone’s throw from the 
city center. A new ferry line is due to be opened, 
as well as a new tram route in 2025 and a 
bridge for pedestrians and cyclists in 2028.

30

Rent a flat by the pier 4 minutes from city center

The Yard offers space for workshops, meeting places and scalable offices for tech companies which need room to grow and are  
interested in the nearby competence cluster at Lindholmen with its Science Park and the development facilities of global companies.  

ANDREAS
GÖTHBERG
Business 
Region 
Göteborg
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tic Uni3, a campus of 105,000 square meters, which 
houses several Geely firms.

ANDREAS GÖTHBERG of Business Region Göteborg, 
Head of Business Development, has been involved in 
many discussions with tech companies and investors 
about the need to find a place for them to gather, and to 
grow. Properties at Lindholm have lower than one per 
cent vacancy levels, which puts them out of the running. 
But there are advantages to be near the expertise found 
in the large mobility and creative companies.  

“We needed to create a shop window for tech compa-
nies so risk capitalists could find them. The shipyard area 
quickly became the obvious place with its existing, un-
used buildings which could house both workshops, and 
projects at different phases of development,” says Anders. 
“There’s bound to be a lot of focus on mobility, but the 
space will also house maritime and shipping interests.”

The name, The Yard, was an obvious choice he says. ”It’s 
easy to see it in your mind’s eye – like a Hollywood sign.”

“The area is a fantastic mixture of beautiful indus-
trial brick buildings and dreadful metal sheds – an  
environment which in many ways played into our 
hands. When we were developing the area we wanted 
its history to be clearly visible,” says Melina Garhed. ■

There’s Chinese food and CHINESE FOOD. 
To ensure that Geely’s new campus at Lindholmen has 
the best Chinese food, a culinary competition was ar-
ranged in Shanghai. The competition has been judged  
– diners at Uni3 will get the best quality Chinese food.

Chef from Shanghai

The smell of newly roasted coffee is tempting as you take a 
walk in The Yard. It turns out that one of the sheds on the quayside 

is home to a local coffee roaster with customers over the whole 
world. We step into Morgon Coffee Roasters – and understand why. 

Set up your business
in creative Lindholmen
Are you fond of innovations, mobility, and 
sustainability? Are you looking for a place 
focused on collaboration and development?
A place where history blends with the future 
and where you can take a stroll along the 
quayside, close to the city centre? 
Then Lindholmen is the place for you!

Read more about all the opportunities we 
can offer at alvstranden.com
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The transition from heavy to modern industrial city has gone hand in hand with the business community’s orientation towards sustainable ideas 
for vehicles, textiles, culture, hospitality, food and drink.

Volvo in the 60’s

Nudie Jeans

Icebug Gotenburg Opera

Photo: Samuel Unéus
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URBAN DEVELOPMENT

THE GREEN METAMORPHOSIS
OF AN INDUSTRIAL CITY 

TEXT ULRICA SEGERSTEN 

Nobody would have thought that 
a few decades later the same city 
would top positions in international 
sustainability competitions. It had 
to mobilise its resources to change 
its image and the fact that the busi-
ness community got involved, and 
even took the lead, became a distin-
guishing Gothenburg characteristic.

Volvo got involved quite early 
in the transformation of Gothen-
burg from a city defined by heavy 
industry to a modern industrial-

HE INDUSTRIAL city of Gothen-
burg didn’t win its eco-profile 
overnight. 

During the 1800’s the popula-
tion of Gothenburg grew by ten-
fold, and industrialisation left its 
mark on everything. First came 
textiles, sugar and British porter, 
then the shipbuilding and vehicle 
manufacture. By the 1980’s, some-
body called Gothenburg, Hell’s por-
tal, because of its poor air and wa-
ter quality and general dirtiness.

As a hotel guest in Gothenburg it’s highly likely that your room  
and conference facilities are eco-certified – and that your food,  
wine and beer are locally sourced. Your restaurant chairs may  
even have been made from the remains of shellfish.

T ised city. Its work with electric ve-
hicles was a clear sign. And a sus-
tainability programme introduced 
by SKF. 

In the textile industry Nudie 
Jeans led the way in design and 
sustainability. A recent newcomer 
is Icebug shoes, which has cer-
tainly prevented many falls and 
broken bones.

“I see in lots of smaller compa-
nies a frame of mind that drives 
development, innovation and a 

Global Destination 
Sustainability 
Index 2021, where 
over 70 cities in 
the world partici-
pate. Gothenburg 
was awarded the 
prestigious, 
“Leadership 
award.”

GLOBAL 
DESTINATION 
SUSTAIN-
ABILITY 
INDEX

32
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Uni3 by Geely —
conferences, events,  
exhibitions and more!

Welcome to Uni3, the innovation hot spot  

of Lindholmen! Host an event in our Theatre, 

arrange a digital hybrid meeting, rent an 

exhibition area or book a meeting room 

offsite. We offer a wide array of dynamic 

spaces for the major event to the intimate 

conference. Wrap up the day with a dinner at 

the Uni3 World of Food restaurant and have 

the complete view of Gothenburg along with 

extraordinary food and drinks.

Book today at booking@uni3bygeely.com

Uni3 by Geely
Pumpgatan 1, Gothenburg
+46 738 621 700
www.uni3bygeely.com



Gothenburg Magazine

34

search for solutions, while they are 
also very conscious that the resourc-
es on this planet, the only one we can 
live on, are finite. We all need to feel 
that we are decent people if we are to 
feel good about ourselves,” says 
Katarina Thorsten s son, Sustain-
ability Manager at Göte borg & Co.

YOU CAN THINK what you like 
about sustainability competitions, 
but according to Katarina Thor-
stens son the criteria often work 
well as a toolbox, both for setting 
your own goals and for measuring 
yourself against others. 

“To achieve a good result, collab-
oration in a city has to focus on the 
UN’s 2030 Agenda, on sustainabil-
ity. It’s not a question for the mu-
nicipality, but much more for our 
companies, both large and small.”

What makes Gothenburg a 
winner?

“It’s significant that we’ve been 
the independent-minded little city 
and gone our own way. We’ve gone 
underground in many ways, in-
cluding in art and music. In shab-
by, rather run-down environments 
we’ve created new and sustainable 
innovations. You can find free 
thinkers both in super-modern 
companies like Polestar, but also 
in the worlds of food and music.”

The number of local breweries 

»In shabby, rather run-down  
environments we’ve created new  
and sustainable innovations»

per capita may well be some kind 
of record. If sustainability is to be 
more than a pretty (or over-used) 
word it needs to be grounded in the 
things people actually do – almost 
without thinking.

“The fact that it’s easy to get to 
Liseberg by public transport and 
that they actively work for sus-
tainability doesn’t make it less fun. 
The same applies to the Gothen-
burg Opera for that matter, or 
taking the tram out to the islands.”

“But naturally it’s still our re-
sponsibility to call for sustainabil-
ity, even if others have sometimes 
done it for us.”

Katarina goes on to point out 
that as an indicator, social sus-
tainability is just as important 

as carbon dioxide emissions per 
person or per visitor.

”We are seeing exciting ex-
periments in the Gothenburg 

restaurant world, applying a 

circular philosophy to food, and al-
so to social issues.”

IN THE WAKE OF the debate on 
sexual harassment in the restau-
rant business the star chef Sofia B 
Olsson, best known for her restau-
rant VRÅ, established a communi-
ty to work for more equality in the 
branch.

“It’s not only about respectful 
behaviour but also about modern 
leadership.”

Sofia’s commitment to change 
doesn’t stop there. Working with 
designers and researchers, they’ve 
made prototypes of furniture made 
from the remains of shellfish from 
the restaurant. 

Even other trades thinks innova-
tively. Traditionalists in the wine 
business have been challenged by 
two Gothenburg companies, Wine 
Mechanics and Oddbird, which 
sell alcohol-free wines. ■

Gothenburg Green City Zone is a unique investment in Gothenburg by a number of influential advocates of 
climate-neutral transport systems, which will be tested ”live” in different zones in Gothenburg. One project 
within the zone includes taxis from Volvo Cars which are wirelessly charged, on a charging pad at Lindholmen.

Sofia B Olsson with a wall of 
recycled glass from Orrefors.

“Using events as 
tools to profile 
sustainability has 
been something 
Gothenburg’s 
been good at for a 
long time.” 
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KATARINA
THORSTENS-
SON, Göte-
borg&Co

Liseberg

Katarina Thorstensson, Göteborg&Co
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Last year, the City of Gothenburg adopt-
ed the most ambitious strategic climate program 
of any city in Sweden. The goal is to work collab-
oratively to create an ecologically sustainable 
city for nature, climate and people. 

“The offensive and ambitious targets mean that 
already by 2025, we'll have reduced the emissions 
of greenhouse gases from the City's construction 
projects by 50%, and by 2030 they are down by 
90%”, says Nina Jacobsson Stålheim, development 
manager for ecological sustainability at Framtiden 
and in charge of coordinating the strategy Sustain-
able Construction in the City of Gothenburg. 

Framtiden, one of the largest public housing 
companies in Sweden, is leading and coordinat-
ing the effort to reduce the climate impact in the 

City’s construction projects. 
“This means a radical transition  

where we, together with other public 

administrations, businesses, and academy, will 
develop new methods and materials. We must 
think and act smarter and more circular in 
everything we do.” 

About a fifth of all emissions of greenhouse gases 
in Sweden comes from the construction sector. 

“We see a huge potential in systematically  
reviewing all the stages of the building process 
and utilizing the know-how we possess in Framtiden 
combined with the know-how of our suppliers and 
partners. Together, we will develop innovative  
processes to create climate smart solutions. In 
addition, over time this may also create new jobs 
and attract new businesses to Gothenburg.”  

Gothenburg is already in the frontline interna-
tionally when it comes to sustainable construction. 

“We will be at the cutting edge of sustainable 
and innovative construction solutions needed in 
the future. It is happening here and now!”

sustainable construction
Gothenburg is gearing up the transition toward a sustaible city  
– and the public housing company Framtiden has a key role  
in reducing the climate impact from construction activities.   

 87 % of the tenants of Framtiden consider it important  
 that the landlord is environmentally sustainable. 

Pointing to  
the Future 
”

By focusing on smart comprehensive solutions, 
we can lower the climate impact from  
constructions while creating social  
and economic synergies.” 

Hoppet (the Hope) – is an  
innovation program that will 
pave way for a more sustaina-
ble construction sector in 
Gothenburg. The first project 
within the Hoppet framework 
is a pre-school on Backa 
Kyrkogata, where 70% of 
emissions have been cut 
thanks to sustainable choices 
in materials and methods. The 
project is a model for other simi-
lar investments in Gothenburg. 

Framtiden leads the way to Halved  
climate impact 
Right now, a procurement 
process is being prepared 
covering about 60 rental 
apartments in a pilot project 
on Litteraturgatan in Selma 
City. Building start is expected 
2023. Climate impact from 
material and building processes 
will be no more than 50% of 
what is standard today.

Nina Jacobsson Stålheim, Framtiden

Facts
Framtiden is a real estate 
company that is part of the 
City of Gothenburg and  
encompasses 75,000 apart-
ments, property management, 
production of new apartments 
and disturbance services. The 
subsidiaries in the group are: 
Poseidon, Bostadsbolaget, 
Familjebostäder, Gårdstens-
bostäder, GöteborgsLokaler, 
Egnahemsbolaget, Framtiden 
byggutveckling and  
Störnings jouren. 

AD

A municipal company,  
City of Gothenburg.



EVENTS

RIZE-WINNING WAY OUT WEST is re-
garded by many festival enthusiasts 
and music lovers as one of the foremost 
music festivals in the world. The festi-
val was started in 2007 by Patrick 

Fredriksson and Ola Broquist, whose goal was to 
create a festival they’d want to visit.  

The aber is that nowadays it is not enough just 
with greats like Prince, Kanye West, Neil Young, 
Patti Smith who together with hundreds of other 
artists have performed in Slottsskogen. It’s becoming 
increasingly clear that events and festivals with large 
audiences and long-distance guests need to be some-
thing more. Maybe even be used by both artists, 
guests and companies as stages for change.

It seems moreover, as if music lovers are more con-
cerned about the climate than people in general, a 
study from the University of Glasgow shows. And that 

Many festival organizers, live 
stages and cities have had to 
re-think on climate footprints 

from city festivals. The legend-
ary festival Way Out West, will 
be a live stage for both music, 
sustainability and a climate is-

sues when the doors open 
again after two years of covid 

restricitions.
TEXT ANDERS FAHLMAN/ULRICA SEGERSTEN  
PHOTO PETER KVARNSTRÖM/GÖTEBORG&CO

P

Yung Lean The Tallest Man On Earth First Aid Kit Amason Tame Impala Bikini Kill Bonny 
Light Horseman Pa Salieu Chloe Moriondo Ty Segall & Freedom Band Caribou Anaïs 
Mitchell Mwuana, Nick Cave & The Bad Seeds Fontaines D.C. Jamie xx Perfume Genius 
beabadoobee Michael Kiwanuka Kings of Convenience Sons of Kemet Arab Strap 
Arooj Aftab Yard Act AJ Tracey Princess Nokia Jayda G and many more. 

Some of the artists playing this summer

“We chose Way 
Out West be-
cause it is a festi-
val that drives de-
velopment in 
terms of sustaina-
bility”.
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JOPPE
PIHLGREN 
Svensk Live

A scene for change 
Way Out WestWay Out West

Amason First Aid Kit Mwuana

You can have a sustainable festival. Way Out West is a part of climate initiative Greentopia, with participants from event management and a number 
of Swedish towns and cities. The festival, among other things, has given a promise to work actively to reduce impact on the climate.



many want the music industry to act for the climate.
So why not let Way Out West play a role in the 

work for more climate-neutral cities, something that 
Gothenburg in particular wants to be by 2030? 

Greentopia is a newly started project where  
several cities and Svenska Live have agreed to  
do everything they can to make both events and  
festivals climate neutral, but also to use the festival 
itself as a force for change towards sustainability.

“We chose Way Out West because it’s a festival that 
drives sustainability”, says Joppe Pihlgren, Swedish 
Live. “The format is perfect as it engages business, aca-
demia, culture and the audience.”

ACCORDING TO FILIP EKLUND, sustainability  
developer at Göteborg & Co, festivals are like minia-
ture communities and perfect for testing thorough 
sustainability thinking. For festivals, it’s mainly 
about transport, textiles, food and drink as well  
as energy consumption.

“This is what we usually do in Gothenburg. We 
can use functional tools of change from major events 
to inspire the rest of society”.

IN PARALLEL WITH THE CONCERTS, a climate meet-
ing will be held at Way Out West to attract change 
leaders from different types of industries. 

“By starting from an already existing cultural 
event, we from the city’s side can engage even more 
people for sustainability”, says Fredrik Sandsten, 
event manager at Göteborg & Co, and involved in 
enabling the Greentopia project in Gothenburg.

”To do good and right does not have to be boring. 
But the principle must be that, for example, vegetar-
ian food should above all be praised for being good”.

Of course, people have by now longed to meet in 
Slotts skogen and Gothenburg this summer to have 
fun.

“This year’s edition of Way Out West will be the 
most joyous to date. And the longing among the art-
ists is just as great”, says Patrick Fredriksson, 
who among this year’s artists personally sets Nick 
Cave and First Aid Kit a little extra high. And 
Bikini Kill at the top. ■

Citygate – the Nordic region’s tallest 
office building – is where our heart 
lies in Gothenburg. The city we  
are proud of. Here we develop and 
build every thing from hospitals for 
Sahlgrenska to the new Hisingen 
Bridge spanning the river, as well as 
housing, nursing homes, railways, 
preschools, roads, schools and  
offices. Always sustainable, always 
with our heart in Gothenburg.

Home is where 
your heart is

In Greentopia, the event industry merges with a number of cities  
to reduce the climate footprint. The initiators are Svensk Live, Riks-
idrottsförbundet, Destination Eskilstuna, Borås TME, Göteborg & 
Co, Got Event, Luger, Live Nation, Liseberg, Blixten & Co, Storsjö-
yran and BFUF.

United for the climate



Geely, a privately owned Chinese company, was founded 1986 by  
Li Shufu. Automotive production started 1992, and the company has 
since grown rapidly with several automotive and technology compa-
nies in China with Geely Automobile at the helm. European acquisi-
tions include Volvo Cars, and large ownership stakes in Volvo AB and 
Daimler, which owns Mercedes. 

Zhejiang Geely Holding Group

FOSSIL-FREE STEPS

has Geely contributed to Volvo 
Cars – and vice versa? 

– With Geely, the door to China 
was opened in earnest for Volvo, 
which was crucial since Volvo 
needed to quickly build a global 
production system. Speed, curi-
osity, and long-term commitment 
are things Geely has brought. 
Gothenburg and Volvo have con-
tributed solid car-building com-
petence , engineering know-how, a 
strong entrepreneurial spirit and a 
high level of innovation. 

Geely is investing heavily 
in companies and infra-
structure for electrical  
mobility. How is that  
conversion coming along? 

What is the secret behind the 
rapid growth, Hans Oscarsson, 
CEO Geely Sweden? 

– First of all, Geely and Volvo 
turned out to be a perfect match 
on many fronts. Both Volvo and 
Geely are born out of a de-central-
ized ownership philosophy where 
the individual best suited should 
make the strategic decisions and 
have the mandate to act forcefully. 
This means that the boards and 
managements, the people that re-
ally have a passion for automotive, 
and the separate brands, can act 
quickly and that has been positive 
for growth. 

You were CFO at Volvo Cars 
when Geely took over. What 

– The conversion to fossil-free op-
eration is challenging, but one should 
not over-dramatize the actual issue 
of implementation. In the automo-
tive industry, we operate in a rapidly 
changing technological environment 
that we need to relate to. Electrical 
powertrains have been in focus for 
a long time. The big difference now 
is the need to move faster and that 
larger investments are needed. 

How does the plan for  
electrification look? 

– We have the technological 
know-how, the financial muscles, 
an agile organization and see a 
continued large global potential 
for our brands. 

How does the drawn-out 
pandemic, the war in the 
Ukraine and component short-
ages affect the future develop-
ment of the Geely-companies? 

– Those are all factors that affect 
us and that we need to address. 

But we have a big advantage 
right now in our ownership 

structure which is both ex-
tremely long-term while al-
so very quick-footed. That 
means that we stand well 
equipped to meet both 
rapid electrification and 
different external factors 
beyond our control. 

 
 TEXT SVEN-E LINDBERG

HANS
OSCARSSON
“Gothenburg 
and Geely have 
proved to be a 
fortunate match, 
says Hans 
Oscarsson, 
CEO at Geely 
Sweden Hold-
ings, which is 
headquartered 
at Geely’s 
corporate 
campus Uni3 at 
Lindholmen and 
encompasses 
corporate offic-
es, a design lab, 
meeting places, 
restaurants and 
a hotel.” 

Geely Sweden Holdings consist of the stock-listed Volvo Cars (82%), Volvo AB (where Geely is the second largest owner with 8% of the 
shares), Polestar, Lynk & Co and Saxo Bank

HELLO THERE ... HANS OSCARSSON
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Twelve years after acquiring Volvo Cars, Geely 
is Sweden’s second largest privately owned 
investment company. 



Axel Josefson (M), chairman of the 
Gothenburg municipal board, welcomes the 
extensive investments being made to develop 
and manufacture electrical vehicles. 

– Gothenburg has all that it takes to 
spearhead the necessary revolution of the 
automotive industry. We have tradition and 
cutting-edge excellence, world-leading  
research and development facilities for vehi-
cles and electrification, a top-class logistic 
position as well as a dynamic and safe inter-
national environment that attracts both compa-
nies and the very sharpest competence. 

The investment by Northvolt and Volvo 
Cars in a development centre and factory for 
automotive batteries strengthens Gothenburg’s 
position as a junction and test site for battery-  
and automotive technology innovation. 

– The investments now being made will 
contribute to a revolution of the automotive 

industry and will secure growth and jobs in 
Gothenburg for a long period to come, says 
Axel Josefson.

But the automotive industry is not the  
only one making large development strides 
right now. That also applies to other areas  
of sustainable mobility. 

– Everything doesn’t go on four wheels 
and there are several projects ongoing in 
Gothenburg to electrify everything from ferries 
and public transportation to passenger 
flights. This proves our belief in the new 
technology and that we can attract the  
competence needed. 

Overall, it is a big effort where the city,  
region, industry and academy work together 
to get everything in place in record time. 

– Together, we strengthen the competitive 
position of Gothenburg as a dynamic,  
sustainable, and attractive city. 

– Gothenburg is a competence 
cluster where we can recruit local 
as well as international expertise. 
The city has all the prerequisites 
needed for creating an electri-
fication eco-system, says 
Peter Carlsson, CEO at 
Northvolt. 

The world’s first electricity-powered 
aircraft for commercial use, is being 
developed at Gateway Säve. The 
aircraft can take 19 passengers. 

– Electrification offers an oppor-
tunity to build up a whole new  
industry, Gothenburg is the 
perfect starting point, says 
Anders Forslund, CEO  
at Heart Aerospace. 

Gothenburg leads  
the climate conversion

 A world-leading electromobility cluster is taking shape in Gothenburg. The automotive industry is  
 making historically large investments in electric vehicles, the shipping sector is taking large steps  
 toward electrification and the world’s first commercial electricity-driven aircraft is under development. 

”

Our vision is for Gothenburg to be a sustaina-
ble city open to the world – and we have come 
a long way in realizing that vision.” 
Axel Josefson (M), Chairman.

Electric aircraft

ANNONS

Gothenburg is one of the few cities in the world where 
vehicles are developed and manufactured from scratch to 
finish – and now the city is taking a lead in the electrification 
of the automotive industry. 

Västtrafik is continuing its efforts to 
introduce electrical hybrid ferries in 
Gothenburg. A second hybrid ferry 
will be in operation this year, Stena 
Line plans to introduce electrical 
ferries to operate the Gothenburg-
Fredrikshavn route.  
– We are now realizing our 
vision, says Stena Line 
CEO Niclas Mårtensson. 

Heading toward 
fossil-free shipping

3voices from 
3 companies

Mega investment in 
battery technology 

goteborg.se
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Here we are in a context where we are together with 
representatives from the automotive and aviation indus-
tries, and hopefully also the shipping side. The goal is 
for SEEL to be a catalyst at Gateway Säve to enable  
cooperation between academy, institutions and industry 
to boost Gothenburg’s innovative force even further.” 

The closeness to other stakeholders in sustainable 
mobility and the access to solid logistics and infra-
structure is decisive for our location. Here, Nilsson 
Energy has optimal premises in an environment 
where we share the same vision to develop sus-
tainable solutions for the energy of the future.” 

”As property owner, we are long-term 
but quick-footed, and we want to 
take an active role in the companies’ 
growth journeys at Gateway Säve.” 
Mariette Hilmersson, CEO Castellum Region West. 

Martina Wettin, co-founder at Nilsson Energy, a pioneering company 
in fossil-free hydrogen gas solutions and energy storage. 

Henrik Svenningstorp, CEO at SEEL, which in 2023 will move into  
a new facility at Gateway Säve as test site for electrification.

Gothenburg is on its way to become a 

global hotspot for electromobility.

Gateway Säve looks to be an important 

hub for research and deve lopment of 

the vehicles and aircraft of the future. 

We see a large benefit in being close 

to other stakeholders.” 

”

Anders Forslund, founder and CEO of  

Heart Aerospace, that is developing the  

world’s first electrical passenger  

aircraft for commercial use. 

” ”



ANNONS

www.castellum.se
www.gatewaysave.com

Taking off  
– here and now! 

Gateway Säve

ateway Säve will be a world 
unique hub for the research, de-
velopment and testing of electro-
mobility solutions in the best 

possible logistic setting right in one of 
Europe’s most innovative industrial 
clusters, says Mariette Hilmerson, 
CEO at Castellum Region West. 

When Castellum took over the 
huge airport area in 2018, the plan 
was to create a centre for sustainable 
logistics with unique areas located 
just 15 minutes from the Gothenburg 
harbour and central Gothenburg. 

– But Gateway Säve is also in the 
midst of the Swedish automobile in-
dustry’s heart on Hisingen and we 
quickly realized that there was a 
great need to gather different stake-
holders that develop and test fossil- free 
solutions in the automotive, aviation 
and shipping industries, says Mariette 
Hilmerson. 

Today, Gateway Säve is home to 
around 50 different enterprises, includ-

ing several Volvo-companies, Heart 
Aerospace, which is developing the 
world’s first commercial short-dis-
tance electrical aircraft, and Nilsson 
Energy, which is developing hydrogas- 
based fuel. 

– In 10 years, we expect many more 
companies in the area and up to 6,000 
to 8,000 people working there. These 
jobs will in turn generate more than 
double as many jobs in other areas of 
Gothenburg and Sweden, says Mariette 
Hilmersen. 

In 2023, SEEL (Swedish Electric 
Transport Laboratory, owned jointly 
by Chalmers and RISE) will move to 
Gateway Säve. It will be Sweden’s 
largest research and testing plant for 
electrical and charged vehicles. 

– That means that Gateway Säve 
will offer a complete context for the 
development and testing of sustainable 
mobility solutions. It is a unique com-
bination of possibilities, space, compe-
tence and context in a green, attractive 

and international environment, says 
Mariette Hilmersson. 

One major challenge is that the con-
version to electromobility needs to be 
rapid to meet climate targets. 

– That puts great demands on us 
as a property owner, but also on the 
society at large so that we can live up 
to existing needs and expectations. 

Castellum expects to complete a 
first zoning plan at the turn of the 
year 2023/2024 so that the expansion 
of Gateway Säve can meet the large 
interest to establish operations in the 
area. 

– We want to take a lead in the 
deve lopment of solutions for the elec-
trified and fossil-free vehicles and 
transports needed in the future. That 
means we need to take a long-term 
perspective while at the same time 
being quick-footed. What is happen-
ing at Gateway Säve is important not 
just for Gothenburg, but for Sweden 
and Europe as well. 

At Gateway Säve, right on Hisingen in Gothenburg, one of Europe’s  
most exciting innovation clusters is taking shape. In the former airport  
area, 10 billion SEK will be invested in coming years to create 
the perfect hotbed for sustainable mobility solutions of the future. 

G

Castellum Facts
Castellum is a listed company and one of the Nordic region’s largest 
property developers. The company develops flexible workplaces and 
smart logistics solutions in attractive Swedish growth regions. One of 
Castellum’s sustainability targets is to be climate neutral in all opera-
tions no later than 2030. Castellum is the only Nordic property and 
building company in the Dow Jones Sustainability Index (DJSI). 
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Fungi can take many forms. The fungi Ram Nair 
works with in the lab makes filaments, which then 
create larger structures, called mycelium. Ram 
has succeeded in creating a floating environment 
where the protein-rich mycelium grows.

 “Mycelium has a structure which can 
be transformed into a meat substitute 

where the fibres are similar to 
animal muscle fibre,” he explains . 
“Burgers, nuggets or balls can 
taste like meat, tuna or whatever 
you like.”

What’s happening?

   
   

   
   

    

    
     

    P
hoto: Mycorena
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ERHAPS RAM NAIR HAD a few mo-
ments of doubt when at the age of 23 he 

stepped off the plane at Landvetter into  
an icy west wind, wearing only a fleece jacket. For 
someone who grew up in Kerala, India, it was  
anything but a warm welcome.

We meet him in Gamlestaden in Gothenburg, 
where he’s got used to life in Sweden although the 
spring sunshine isn’t so warm.

“It was a spontaneous decision to come to Gothen-
burg to continue the research that I’d started in 
India. My parents were rather shocked.”

WHAT HELPED RAM NAIR beat the cold was the 
countless hours he spent in the lab with his myco-
protein and the fact that the result was a fungus 
protein patented in 2017. He felt he could conquer 
the world with this new food. 

Drama school and script writing, as well as the 
spicy, colourful food of India dominated his adoles-
cence, but this made way for a new life involving  
industrially produced protein, made without using 
animals or slaughter houses. Nor did it require 
large areas for the cultivation of protein-rich crops.

Knowing that more than 30 per cent of carbon  
dioxide emissions stems from food production, and 
that the world’s population needs more food, the global 
climate crisis demands that we re-think our ideas. 

Ram paints exciting future scenarios of how to 
meet the world’s need for nutritious, locally pro-
duced food using relatively simple fermentation 
technology. In principle all you need is some water 
and some form of carbohydrate. He believes that the 
next Mycorena factory may be in the Sahara, China 
or India.

In Mycorena’s production hall there are several 
fermentation cisterns containing fungus protein. 
Ram calls them his cows, as in 24 hours the amount 
of protein produced is equivalent to a cow. But they 
doesn’t require large pastures or barns.

IN HIS LATEST DRIVE to find investors (a-runda) 
Ram raised 240 billion SEK to fund the commercial-
isation of the mycoprotein, Promyc. 

“I’ve never seen myself as an entrepreneur, but 
more as a hard-working researcher.But entrepreneur-
ship requires creativity, so acting and directing were 
useful skills to have. The opportunity to make some-
thing new is the stimulus to creating a company. It 
also helps me to accept the entrepreneur role too.”

Being a manager and employing people is another 
challenge.

“In the beginning I wasn’t a polite Swedish gen-
tleman but was very driven and pushy. When I look 
back I understand why it was only young trainees, 
who liked things to happen fast and who saw the  ▼

The unwilling  
entrepreneur
Doctor Ram Nair is a scientist to the core, as well as being a bit of  
a fungus nerd, but if as an entrepreneur he can change the world  
and in the long term feed more people without having to kill things  

or use vast areas to grow crops – then so be it.
TEXT ULRICA SEGERSTEN  PHOTO SAMUEL UNÉUS

Gothenburg Magazine

PORTRAIT

RAM NAIR, 
Founder, CEO 
& Doctor 
Age: 33 years
Family: Wife, 
who also grew 
up in India
Lives: Near 
Slottsskogen
Leisure time: 
Good food, 
plants, running 
and riding

P



Ram’s business ticks all the boxes. Their product 
is climate-friendly, sustainable and good for people’s 
health. But for him it’s more important that the 
business really makes a difference rather than it 
has the right labels. 

“It’s just as important for me to make a difference 
by, for example, creating job opportunities for people 
who want to make long-term changes. That’s the sort 
of thing that gets me out of bed in the mornings.”

He believes that his company can help low and 
middle-income societies to skip the major change to 
plant-based food and instead develop protein-based 
food supplies in easily-run factories who can be  
located in most places – even the desert.

“We won’t need major advertising campaigns 
which condemn meat if we can produce food which 
in taste and nutritional properties is similar to 
meat, but is much more economical and affects  
the climate less. 

WHEN RAM NARI ISN’T WORKING, he still comes 
to the office to water his plants. He likes green 
things – and good food. 

“Pepper and I come from the same place, so I like 
strong flavours. And for me, slow-cooking is an es-
sential ritual.”

In Gothenburg Ram likes to discover anonymous, 
hidden places to eat, where they serve good food 
from all over the world. The Majorna neighbourhood 
is a good place to find them he thinks.  

“It’s easy to enjoy life in Gothenburg with its  
welcoming, international atmosphere. It’s a bit of  
an expat city, and an inclusive one at that.”

What Ram seems to appreciate most is space  
– both physical and mental.

“There’s room here to find your own way. 
Sometimes it’s a bit difficult when nobody tells you 
what you should and shouldn’t do. You have to work 
that out yourself.” 

It sounds as if Ram’ll be in Gothenburg a good 
while longer, watching the company grow along with 
the mycoprotein.

“Now I’m hoping that the growing food cluster 
here will tempt more talented people to Gothenburg. 
We’re always on the look out for them.” says Ram 
Nair. ■
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potential in Mycorena, who put up with me. Today 
all of them have management positions. Their aver-
age age is 27. I’m the oldest at 33. Since then we’ve 
made a really good team. I like having genuine  
relationships both with my co-workers and potential 
investors.”

 
RAM BELIEVES that his wish to be open and trans-
parent initially put off some investors. He decided 
early on not to say the things potential business  
angels wanted to hear, but to present them with  
as many facts as possible.  

“I can see quite quickly if an investor is  
alright with a techie who tells the truth.”

Ram thinks it’s interesting that in the startup 
phase it was industry people who’d earned their  
own money who were ready to invest.

”They didn’t mind that we didn’t have answers to 
everything when they saw that we were investing 
our energy, and our lives, in an idea we believed in.” 

”I think that our first investors wanted to help us 
because we were like children – and really vulnerable.”

Like all fairy stories with a happy ending, timing 
was key. The demand for protein-based food which 
doesn’t involve killing things has increased enor-
mously. This is “new food” as some people have  
started to call it. 

▼

»In Gothenburg there’s enough space to find 
your own way. Sometimes it’s a bit difficult 
when nobody tells you what you should do. 
You have to work that out for yourself. »

Gothenburg Magazine

BUSINESS 
CONCEPT
MYCORENA
Start-up compa-
ny in food tech 
that produce 
fungi-based 
(completely 
vegan) protein. 
Mycorena is one 
of GU Venture’s 
portfolio com-
panies.

Gamlestaden, 
where Mycorena 
has its office, 
has a long 
history. Industrial 
Gothenburg was 
born there, with 
its spinning 
machines. For a 
period, the area 
was best known 
as the site of a 
slaughterhouses. 
Soon it will be 
home to a 
cluster 
spe cia lising in 
the food – 
which will make 
slaughterhouses 
redundant. 

Ram Nair



Hela denna bilaga är en annons från Göteborg

GoCo Health Innovation City is the new urban city 
center, located in connection to AstraZeneca’s 
global R&D site in Mölndal. Over 200 000 square 
meters are being developed to attract researchers, 
entrepreneurs, and talents from around the world.
The vision is to create a world-class innovation 
cluster for health, where collaboration is built into 
the core.

GoCo Health Innovation City 

– A City District 
that saves lives

goco.se

The food of 
the future is 
made here.  
Protein which 
can be made 
into nuggets, 
burgers or fish 
grows quickly in 
Mycorena’s 
laboratory.

“Feeling good (you can’t expect perfection) means 
being satisfied in simple ways. When it comes to food, it 
shouldn’t create lots of problems on the way to my plate. 
We need to think about the whole cycle, meaning that 
food should be good both for the individual and the cli-
mate. The one doesn’t work without the other. Take soya 
beans for example, which are really healthy, but which 
need lots of water. Sometimes rain forests are destroyed 
to grow soya beans – which cannot be healthy.”
 
... And on being an entrepreneur in Gothenburg
“The city should be clearer in its message that Gothen-
burg is a good place to live. And it has exciting compa-
nies, like ours, which are working in practical ways to 
create sustainable changes. ”

Health, according to Ram:
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”TWO CHEFS from the same 
family in the same kitchen, noooo. 

So I trained as a sommelier, but 
I have the same way of thinking 
as Cameron. Good wine 
shouldn’t make you anxious,” 
says Ann Irving. Another of 
Anna’s full-time jobs, as well 
as the restaurant, wine and the 

twins, is to grow sorrel, herbs, 
flowers, garlic and beetroot out 

on Askerön.

“WE DON’T FOLLOW TRENDS. 
Instead, we prefer to listen carefully to 
our guests and to our produce – both 
need to have a voice. It’s a lot about 
relationships. We simply want to make 
good food for our guests, and for 
them to enjoy it,” says Cameron Irving.  

OLD KNA CHEESE with red onion and 
dried blueberries is a recurring favourite on 

the testing menu, which contains 11 dishes 
and snacks and a pre-dessert.

ANNA AND CAMERON IRVING, both chefs, met in a kitchen in London 
in 2007. “Anna seduced me”, teases Cameron. It was soon clear that 
these widely travelled chefs and twin souls from Australia and Gothen-
burg respectively, had a lot in common. In Gothenburg they found 
a place on Södra vägen that they couldn’t resist. The location, 
the architecture and the feel of the place were too tempting. 
They had a common project – but it didn’t stop there. 
About the same time that the Irvings got a Michelin star, 
their twins were born.

In 2016 when we started we had no plans to try for a 
star. We just wanted to make food of the highest quality 
and give good service,” says Cameron. 

Initially the kitchen was very simple but after some in-
vestment in it, their employees began to encourage Anna 
and Cameron. And as they’re people who like a project they 
went for it – and got their reward in 2021.  

PROJECT
Södra vägen 45

Feeling good should be easy – and you 
shouldn’t feel stupid when you‘re ordering 
wine. Choose what tastes best. When you 
go to eat at Project, remember what Anna 
and Cameron Irving have said.

Gothenburg Magazine
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A Star Project 
“The food must be good. The guest must feel well taken care of.  

The place must be inviting. It’s as simple as that.” That’s what Anna  
och Cameron Irving think, the couple behind Project restaurant.  

The Michelin Guide’s jury agreed with them. This modest restaurant,  
a stone’s throw from Liseberg, wins over both reviewers and  

guests from afar with its stylish concept. 

(and twins!) 

TEXT ULRICA SEGERSTEN  PHOTO KATJA RAGNSTAM

Continues on next page›
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FAMILY PROJECT
Michelin restaurant and twins
IT REQUIRES DETERMINATION, a good team and a lot of energy 
to achieve a star in the Michelin Guide – a sign that a restaurant is 
a destination in its own right.
“And we had our twins at the same time. But it suited us – we’re not 
ones for an easy life,” laughs Anna Irving. 

PROJECT has kept a low profile despite  
its gourmet status. “WE ARE a project and we 
want to stay flexible and modest and to listen to 
what our guests want. We don’t want to  
be flashy or show off,” says Cameron Irving. 
He and Anna have not looked for any external 
investors.” We want to be the little guys”.

LITTLE AND FREE
Independent…

Beef hung 
for 45 days, 
served with 
fermented 

shimej mush-
rooms and 
black garlic 
is the pièce 

de résistance 
on the tasting 

menu.

 

48



49

»Det var väl för att få tyst på min  
stora italiensk-amerikanska familj  
som jag blev kock.»
Brandon, kock på Tavolo

Karlastaden, located at Lindholmen in Gothenburg, will become 
a unique place with its eight individual blocks and the landmark, 
Karlatornet, standing grand with its 73 floors, in the middle. 
 
Here you will find a city within the city, where restaurants, creative 
offices, two thousand apartments, a wonderful hotel, exciting shops, 
smooth service and much more will emerge. All in an area of 
31 000 sqm, for atmosphere and pulse.
 
This will be a meeting place for people who set the trend forward. 
Here is the exciting big city feeling where you can live sky-high if you 
wish. Here you will find companies that appreciate the benefits of 
being and working in a dynamic environment.
 
Karlastaden can be Sweden, the world and Gothenburg, 
all in one place.

www.karlastaden.se

A PLACE WHERE LIFE, MOVEMENT 
AND SPACE GIVE YOUNEW PERSPECTIVES
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In Västra Frölunda outside Goth-
enburg, baker’s Fria bröd makes 

sure that people with gluten  
intolerance can still enjoy rolls, 
buns, muffins and other delica-

cies. A favourite is gluten-free 
chocolate cake, kladdkakan. 

A good gut

g

505050

Gothenburg creativity makes old things 
trendy – nothing is impossible.

Made inMade in

MADE IN GÖTEBORG

Spring isn’t spring without ice cream! 
The Gothenburg ice cream producer  
Lejonet & Björnen was founded in 1977  
by Werner Steffens. The name was inspired 
by the lion on Gothenburg’s coat of arms, 
and the name of his son. Everything’s made 
from real raw materials, like berries and 

cream and every year kilos of vanilla pods  
are used in flavourings. Don’t miss the dark 

Italian chocolate ice cream with orange!

TEXT SOFIA HILLBORG

More locally produced can
it hardly be. The Gothenburg 

company Danseme both knits 
and sells garments in its Gothen-

burg store. Natural material
of the highest quality, of course.
Simply put, Made in Gothenburg! 

danseme.se

SEASIDE FASHION

Taste of summer
Knitted elegance

The flag factory
Since war broke out in Ukraine, Flaggfabriken National has made hundreds of blue and yellow flags for 
Swedish customers, where previously they made about one a year. The Gothenburg company has been making 
flags since 1905 in its own factory and produces everything from specially-commissioned standards and 
flags for advertising, to ordinary Swedish flags in various sizes. Gothenburg’s sailing club GKSS 
has its own department. Ship ahoy!  

The hottest chick in town 
gave up her medical training 

to become an actress. After 
successes in TV series 

Kalifat and Den tunna blå 
linjen she won everyone’s 

hearts in the Christmas show 
En hederlig jul, where she gave a 

mother’s tough love a face. 

Gizem Erdogan

From Emmamalena on the 
small island Kärringön,  
come clothes with  

a west coast feel. 
Perfect to live in all 

summer. 
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Which Swede doesn’t love På Spåret? It’s the best sort of family 
entertainment. The concept behind this informative quiz show was devel-
oped by Swedish television in Gothenburg in 1987, and originally hosted 
by the popular celebrity, and Gothenburg native, Ingvar Oldsberg. Now it’s 
hosted by Kristian Luuk and Fredrik Lindström, who live in Stockholm  
(tut, tut). However, Gothenburg humour still makes up an important and 
much-loved part of the programme.

The Quiz show

Two childhood friends studying at Chalmers 
University worked as volunteers in the evenings 
and weekends providing free maths tuition to 
kids out in the suburbs. In 2015 they 
started an app called Albert, which 
helps children learn maths in an easy 
way. Their goal? To democratise 
knowledge through technology. 

MATHS HELP FOR  
CHILDREN ON THE NET

Soon dirty petrol-driven 
boats will be a thing of the 
past. Gothenburg com-
pany GSM Electric has 
developed a whole range 
of smart electric engines 
for both sail boats and 
motorboats. They’ve also 

developed a cloud-
based service which 
enables you, while 
sitting in your arm-
chair at home, to 
check the status of 
your boat’s battery 
and its position.

Smart engines

  globalbusinessgate.se

  #globalbusinessgate

  Global Business Gate Gothenburg

The hub that oxygenates 
international business 

On a new peninsula at Masthuggskajen in  
Gothenburg, companies and organisations are  
being brought together to actively contribute  
expertise and boost the development of sustainable 
international business. 

It is a centre for cooperation, knowhow and net-
working set in an attractive environment where 
international competence and talent come together, 
develop and grow in a sustainable ecosystem. 

Global Business Gate is a hub of meeting-places, 
inspiration sources and co-working facilities.  
A number of key companies and organisations  
are moving here, and more than half the premises 
are already booked.

If you also want to be part of this exciting  
environment, get in touch for more information.
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Family firm Jakobsdals Charku-
teri has been a feature of the 
Gothenbug food scene for three 
generations. Their Haga-Petters 
sausages are a favourite. 

Haga Petter’s delight
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Central-
stationen

Brunns-
parken

Järn-
torget

HANDELWEEKEND IN GOTHENBURG

Number 11

WHEN YOU LOOK AT Gothenburg’s beautiful Central  
Stationen built in 1858 and designed by Adolf Wilhelm 
Edelsvärd, Swedish Rail’s chief architect, you can see that he 
was inspired by medieval cathedrals – although the roof is 
straight out of the French renaissance. After you leave the station 
you might be tempted to check in straight away at the elegant 
Clarion Hotel Post or go for breakfast at Eggers Hotel, but in-
stead why not cross over to the tram stop between the station and 
Trädgårdföreningen’s park. What can be better than discover-
ing spots along the number 11 tram on its way to the seaside?

TRAM 11

THE LÅNGEDRAG LINE, which is now  
part of the number 11’s route, came about 
thanks partly to the efforts of two brewing 
families, Pripps and Lyckholm at the be-
ginning of the 1900’s. They saw the poten-
tial in tempting people out to restaurants 
and other destinations by the sea. But 
Saltholmen and Långedrag were located  
a long way outside the city limits, so in  
the early 1900’s an electric train carried  
visitors to the coast. 

King Oskar II fixed the permit and Pripps 
& Co sold the company to the city for 
300,000 SEK – so now you can pack your 
bag with picnic and bathing things and, 
hoping for blue skies and sunshine, hop on 
the number 11 tram to the sea. For those 
who haven’t remembered their picnic 
there’s salvation in the form of Paradiset 
Saltholmen, serving pizzas and other food 
for hungry visitors. A tram ticket to take you 
anywhere in Gothenburg, and including 
some ferries, costs 115 SEK for 24 hrs.

STOP: Central Station

THE CALL  
OF THE SEA

Tram 11 travels 
between Bergs-
jön and Salthol-
men, which lies 
on the coast. 
There are plenty 
of reasons to hop 
on an off the tram 
on your way to 
the sea.

Back in 1879 when the line was opened 
following an English idea, it was horses  
that pulled the trams to the coast. Now it’s 
electric trams that take us to the seaside. 
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IF YOU ARE FEELING hungry or thirsty and you 
get off at the Grönsakstorget tram stop, you don’t 
need to panic. You can easily spend a few hours on 
the square with Italian ice creams from Gelaterian, 
which you can eat at the side of the canal. If you 
had only a light breakfast it may be a good idea to 
stop for brunch at Wolfgang Vincafé. Wolfgang 
promises to take the subject of brunch, and eggs 
benedict, very seriously. If you’re in the mood, you 
can have a cup of coffee or a glass of wine, or eat 
oysters, whenever you like from morning to night. 
They also take their wine cellar seriously. If you have 
a great event to celebrate the maître d’hôtel can care-
fully open a bottle of Chateau Rothschild from 1982 
if, of course, you’re prepared to pay 17 900 SEK.

... that requires some thought. Perhaps even a 
whole night’s. Luckily a few steps away is the newly 
renovated Hotel Flora, a dream in pink. And if you 
think that you might need to work a few hours so 
you can continue your journey with a clear con-
science, the hotel provides Flora Workspace. It’s 
cosily furnished and has the added bonus that you 
can take your dog with you. You can even borrow 
a bed for him or her while you log in. While you’re 
in the neighbourhood, why not buy yourself a tai-
lor-made shirt and suit at the delightful shop beside 
the hotel, the gentlemen’s outfitters ROB & CO. 
Console yourself with the thought that tailor made, 
high-quality garments are sustainable. Shop owner 
Robin Svensson can certainly persuade you of the 
advantages of quality rather than quantity, but make 
sure you book an appointment first.

A DREAM IN PINK
STOP: Grönsakstorget 
(Vegetables Square) 

   
   

   
   

   
   

    
    

    
     

       
                                                         

PAUSE FOR ART 
STOP: Korsgatan

53

The number 11 tram takes you past 
Brunnsparken where Gothenburg’s greatest 
art collector and patron Pontus Fürstenberg 
had his palace-like home. It’s here he gave 
hope and a living to many young and promising 
artists who were not always appreciated in 
Stockholm. His collection at Gothenburg Art 
Museum is well worth a visit.

You can find international Pop Art at Miva 
Fine Art , which has opened in Gothenburg 
after its successes in Malmo. If you are getting 
hot or tired, or simply want some peace, you 
are near Gothenburg’s cathedral, Domkyrkan. 

Photo: Carlo Baudone
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MAJORNA IS GOTHENBURG’S answer to Stockholm’s Söder 
– but still unspoiled (so far).

Here you can be sure to find sourdough rolls and vegan food at 
Kafé Gapet (get off at Mariaplan tram stop), or uncommonly 
good sushi at Hoze, or a relaxed vibe and good food at Bang 
Matbar. In the old working-class area there’s a lively scene 
for music, both old and new (Utopia Jazz) and theatre. At 
Skeppet Gbg, you will find a stage for live events and a restau-
rant in one, housed in the old Seaman’s Church, Sjömans-
kyrkan.

It’s not hard to find somewhere to wet your whistle here. For ex-
ample, there’s O/O Bar, run by Olle och Olof Andersson of-
fering locally brewed beer, or Fyrens Ölkafé which has a 
stage where you can hear climate rock, punk, indie or jazz.

STOP: Stigbergstorget
FOR THE CULTURE SCENE

54

WHEN YOU GET TIRED 
OF being a hipster (you 
are in Gothenburg after 
all) you shouldn’t miss 
Göteborgsfamiljen’s lat-
est addition to the food 
scene. In the old Kaparen 
cinema they’ve opened 
the world’s biggest pizze-
ria Moreno, where 20  
pizzaiolos turn out pizzas 
baked in wood-burning  
ovens. People who want 
to to feel at the cutting 
edge can walk over to the 
vegobistro Ilse Grøn 
Krog, which promises to 
serve filling food and 
eco-certified natural 
wines, or the Italian-Jewish 
espressobar Bar Shtisel, 
where Artilleriet is re-
sponsible for the design.

THE 
WORLD’S 
BIGGEST  
PIZZERIA

 

Photo: Utopia Jazz

Photo: Göteborgsfamiljen
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When you’re tired of 
the biggest, best and 
most beautiful places  
in town, the Azalea 
Valley in Slottssko-
gen is the place to go. 
The number 11’s tram 
stop is Majvallen and 
that’s where to get off 
with your picnic. There 
you can also visit the 
elks and rare Hum-
boldt penguins, who 
have certainly got a  
different, and perhaps 
more healthy, perspec-
tive on life.



ba 
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GRÖN ANNA AND BLÅ BLOM are the names of well-known se-
ries of Swedish china. Jonas Marinsson is only 30 but loves old 
china and ceramics by famous Scandinavian makers. He came up 
with the idea of offering favourite pieces for sale under the unfor-
gettable name Porslinspojken (the Porcelain Boy). Interest in 
and demand for old china is increasing the whole time, so do try to 
visit his little shop.  

RIGHT BESIDE PORSLINSPOJKEN’S shop (and also on Insta-
gram) you can find Fabriken. The shop is full of furniture and 
lighting fixtures, and the display depends on what the owners 
Louise and Johan have got in. Their focus is on the 50’s and 
60’s and they especially love the Nordic classics, but also art  
deco and home-made, farmer-style furniture.

COUNT ON LOTS OF COMING AND GOING, fishing rods, 
spades and backpacks when you get off at the end of the line.  
But here life is all about islands, rocks and the sea. If you don’t 
have an island of your own to go to, a night at Knarrholmens 
hotel offers comfort, plus that little bit extra, close to the sea and 
life on the islands. 

THE PORCELAIN BOY 

NORDIC CLASSICS

A NIGHT BY THE SEA

STOP: Majvallen

Go crazy in the 50’s and 60’s 

STOP: Saltholmen

»There’s a sort  
of homely vibe  
in Gothenburg  
– it feels friendly»
Lydia Sandgren
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HOT GOTHENBURG COMPANIES

4. Closely

IN TIMES OF CRISIS, for example 
after natural disasters, it can be vital 

to establish WiFi connections as 
quickly as possible. The Gothenburg 

company Satcube has created an 
easy-to-use, portable WiFi-hotspot 

which can connect to satellite broad-
band in less than a minute. This com-

pact solution has a built-in antenna 
and is no bigger than a laptop.

2. Satcube

Gothenburg companies with sustainable business 
ideas and new technology. Here are seven  

companies plus one dark horse to keep an eye on. 

UNDERKLÄDER är en bransch som behöver dammas av i många bemärkelser. 
Det var tanken när kreatörerna Tove Langseth och Filip Nilsson startade  
sitt nya varumärke 2019, och fick med sig Lindex som investerare och partner. 
Branschen behövde en ny attityd till kvinnor, kroppar, underklädesdesign och 
klimatet, resonerade de. Med hjälp av en smart algoritm får kunden hjälp att  
hitta rätt storlek – hemma. Det finns 44 olika storlekar att välja emellan. Och  
för varje plagg är koldioxidavtrycket beräknat.

7
DELIVERING DEFIBRILLATORS is Ever-
drone’s simple but brilliant idea. In emergencies 
it’s essential that help arrives fast and Everdrone’s 
solution means that a defibrillator can get to the 
patient quickly, even if terrain or traffic is a problem.

3. Everdrone

1. Nilsson Energy
HOW CAN YOU STORE RENEWABLE ENERGY? The sun 
doesn’t always shine, nor the wind always blow. Nilsson Ener-
gy from Gothenburg may have the answer, having developed a 
container-based solution for hydrogen production. RE8760 runs 
on solar or windpower and its raw material is ordinary water. The 
system can give sustainable, de-centralised back-up energy when 
the wind fails to blow, and the containers can be placed anywhere.

INNOVATIONS 
WITH POTENTIAL

WINDPOWER IS NOT always as environmentally friendly as you may think. Apart from anything else, a whole lot of steel 
is necessary to build the high towers they need , and that can be very hard to transport. But now two companies from 
Gothenburg, engineering company Modvion, and Moelven Töreboda, the world’s oldest glue factory, have developed  
a tower made of glued laminated timber. The new wooden tower is built up of modules and so can be transported to  
places that were previously inaccessible. In this way they can both cut costs and reduce greenhouse gases.

5. Modvion

RENEWABLE HYDROGEN

WIFI
HOTSPOTS

HEARTY DELIVERY CLIMATE & CURVES IN SIGHT

WINDPOWER TOWER IN WOOD

P
hoto: Everdrone A

B
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»Elon Musk, Jeff Bezos, and also 
Google and Facebook are investing 

heavily in low-flying satellites 
to increase internet access. But 

someone has to receive the signals. 
That’s where we come in.» 

 Jakob Kallmér, CEO at Satcube

TARGETED RADIATION TREATMENT using the rare  
radioisotope Astat-211 can work as a microscopic guided 
missile to fight tumours which have spread. However,  
the model is difficult to scale up because of the 
short half-life of the isotope, so Atley Solu-
tions is focusing on a unique automat-
ed production module. Recently the 
company received 990,000 eu-
ro to validate the module and 
develop a product with 
Telix Pharmaceuticals, 
for targeted alfa 
therapy using  
Astat-211.

7. Atley Solutions

SMALL MODULAR NU-
CLEAR REACTORS should 
be able to increase the supply 
of planned, fossil-free energy.  
The aim of the Kärnfull 
company from Gothenburg is 
to make the next generation 
of nuclear power cheaper, 
safer and easier-to-use. They 
are talking about small, fac-
tory-built nuclear reactors for 
use on both land and sea. 

LIKE AN UNDERWATER KITE, is one way people describe the 
technical solution which Gothenburg company Minesto has developed. 
It’s a kite-like wing with a turbine, anchored to the sea floor and mov-
ing with tides and currents, so capturing the power in the movement 

of the water. Thanks to autonomous technology, the kite moves the 
turbine in a pattern which increases the flow of water through the 

turbine several times faster than normal. All this takes place be-
neath the surface of the water without 
disturbing the environment or wild life.

6. Minesto

... and a  
dark horse

        OTHENBURG IS HOME TO Sweden’s two 
largest companies. AB Volvo tops the list 
with a market value of more than 320 

billion kronor and also has the largest turnover 
of any Swedish company. Volvo Cars comes sec-
ond with a market value of more than 210 bil-
lion kronor (May 2022). Many of the companies 
in the Gothenburg region conduct research and 
development on a world-leading level. About 
32% of Sweden’s overall private investments in 
research and development is from Gothenburg.

G

Günther Mårder  
CEO of Företagarna, a special interest organisation. 

»Success breeds success. 
Many Swedish regions 
don’t have any stock- 
listed role models, but 
Gothenburg has several.»
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A 100-kronor bill invested in Gothen-
burg’s listed companies year 2 000 had 
grown to more than 7,000 kronor by the time 
of Gothenburg’s 400-year birthday, June 4, 
2021, according to calculations made by 
business daily Dagens Industri ahead of the 
birthday. 

Companies headquartered in Gothenburg and 
listed on the Stockholm Stock Exchange’s two 
largest lists – Large Cap and Mid Cap – are 
mainly active in automotive, industry, real 
estate, and life science. Volvo AB and Volvo 
Cars are by far the two largest, followed by 
Latour, SKF, Getinge and real estate 
companies Balder, Castellum and Wallenstam. 

*Approximate stock market value May 2022

BIG ON THE STOCK 
MARKET – AND  
ON RESEARCH

300 bn*

200 bn*

100 bn*

FUCK CANCER  

UNDERWATER KITE  

Gothenburg Magazine
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WHY WE CHOSE GOTHENBURG

Gothenburg Magazine
 

E ARE EXPERIENCING one of the larg-
est and most rapid industrial changes 

in modern times with the electrification 
of everything from vehicles to aviation and 
shipping. In the next 6–7 years, electrification 
will impact all walks of life, and demand for 
battery cells will explode,” says Erik Severin-
son, Strategy Manager at Volvo Cars.

TOGETHER WITH Northvolt, Volvo Cars expect 
to initially produce battery cells for 300,000 
cars per year at the new plant. At the same 
time, Volvo has secured deliveries from North-
volt’s Skellefteå factory and a number of other 
suppliers to cover the rest of the need.

“Time is a crucial factor for us. We currently 
sell 700,000 cars per year and are growing fast. 
When we switch from combustion technology to 
electric power throughout production, the avail-
ability of competitive battery cells is crucial for 
us to be able to meet demand. The partnership 
with Northvolt is a perfect match to secure the 
supply of battery cells and drive the develop-
ment towards cheaper and more efficient  
battery solutions,” continues Severinson.

Volvo Cars and Northvolt join forces to develop and manufacture high-efficiency  
batteries in Gothenburg. The SEK 30 billion investment in a new battery factory  

and a development center will provide up to 3,000 new jobs.

THE COOPERATION BETWEEN Volvo Cars and 
Northvolt has been smooth over the last 18 
months. A number of locations were evaluated 
along the way and the choice fell on Gothen-
burg for several reasons.

“An important aspect was that the Gothen-
burg region is a well-established and leading  
vehicle cluster and has access to the right type 
of expertise for such a large and technically  
advanced investment,” says Anders Thor,  
responsible for public relations at Northvolt.

“In Gothenburg, there is an enormous  
engineering and operator competence in the 
automotive industry that was easily leveraged 
to meet our needs. There is also a tradition of 
working with competence development in step 
with the development of the industry. This 
means that we can also relatively quickly pro-
duce the next generation of experts in battery 
development and battery production.”

ERIK SEVERINSON and Anders Thor also high-
light the logistics situation in the middle of one 
of Europe’s most dynamic vehicle clusters as a 
vital factor for the location of the factory and 
development center.

“The good logis-
tics location 
with only 
a couple 
of kilo-

W

“We already 
need to start 
educational pro-
grams spanning 
vocational levels 
to master’s and 
doctoral stu-
dents.” 

ANDERS
THOR 
Northvolt 

TEXT SVEN-ERIC LINDBERG  PHOTO NORTHVOLT

New battery cluster

• IN 2025, THE FIRST BATTERY cells will roll out 
from Volvo Cars and Northvolt’s jointly owned factory 
in Gothenburg. The following year, the first Volvo cars 
with the new battery cells will be launched on the  
market.

• BATTERY CELLS are getting smaller and more 
effective. In the coming years, the expected 

and dramatic developments of battery 
cell technology will also require  
large-scale solutions for recycling 
 the valuable metals in them.

Dramatic development

“Volvo Cars has 
chosen sides in 
the electrifica-
tion debate - we 
will be com-
pletely electric - 
and we see 
continued great 
growth poten-
tial. This means 
that we will 
need to secure 
additional bat-
tery capacity in 
the future.”

ERIK  
SEVERINSON
Volvo Cars

A sek 30 billion investmentA sek 30 billion investment
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At @hannes-
mauritzson, 
Hannes shares 
his beautiful 
world of interi-
ors, dogs, bak-
ing, and flowers. 
Hanne’s 
favourite 
places: Bar La 
Lune, Angeli, 
Flickorna på 
Färjenäs, 
Champagne-
baren, Skansen 
Kronan, 
Hasselssons 
Matlucka, 
Slottsskog-
skolonien, Bar 
Centro, Tell Me 
More in Haga, 
Bertilssons Stu-
ga at Delsjön, 
Lilla Sur (known 
for its kremlor 
pastries), 
Isbolaget on 
Donsö.

HANNES
MAURITZSON

“My partner comes from Gothenburg 
and we have longed for a larger city 
with a wider range of shops, restau-
rants, bars, and activities – and friends.”

Why did you choose Linnéstaden?
“Linnéstaden has always been our 

first choice. It has a wonderful selec-
tion of restaurants, cafes, and the 
proximity to Slottsskogen is perfect  
for our dogs Ralph and Charlie. We  
are just a stone’s throw from Haga,  
a very cozy district!”

How is Gothenburg in terms  
of interior design?

“Gothenburg has wonderful design 
shops, such as Floramor & Krukatös, 
Vallgatan12, Norrgavel, Ellos, and  
second-hand shops. I look forward to 
spending Saturdays in the city and  
finally sharing tips with my followers 
about interior design trends and outlets!

How does a move affect your  
creativity?

“It helps enormously! For me, my 
home is also my job. Since it is easy to 
get bored with one’s surroundings, I 
look forward to completely new types 
of rooms, tiled stoves to decorate 
around – and our new kitchen will be 
yellow! What is exciting is that you 
have no idea what the end result will 
be. Above all: a new home requires 
new details that make the whole. 
Every home has its own stories,  
needs, opportunities, and challenges.  
It will be fun to test myself.” ■
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Instagrammer Hannes Mauritzson  
moves from Helsingborg to Gothenburg, 
and his followers are wondering why?

A MOVE TO  
LINNÉSTADEN

New battery cluster

»For the Swedish export  
industry, it is critical to be 

able to get this type of project. 
It is in the interest of society 
as a whole that we succeed.»

meters to the Nordic region’s largest port and 
proximity to the automotive industry are strong 
arguments for Gothenburg. Battery production 
requires complex logistics and the conditions 
for this are extremely good here,” continues 
Severinson.

One of the major challenges in connection 
with the establishment was to secure the  
supply of cheap renewable energy.

“Sweden has come a long way in the tran-
sition to renewable energy, but capacity must 
be greatly expanded to meet the needs that 
exist in society as a whole to cope with climate 
change. To minimize the carbon footprint of  
a battery, they need to be produced on 100  
percent fossil-free energy, so we need to be  
able to quickly scale up the energy supply for 
us, for other industries, and for households  
in Gothenburg,” says Severinson.

RIGHT NOW, planning is underway for the  
construction of the giant battery factory right 
next to Volvo’s car factory in Torslanda.

“The Swedish construction process is a chal-
lenge, but we have a well-functioning collabo-
ration with the city, the region, and the state 
to get all the puzzle pieces in place at the right 
time. For the Swedish export industry, it is  
critical to be able to get this type of project  
and it is in the interest of society as a whole 
that we succeed.” ■

Erik Severinson, Volvo Cars
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A new center in the
heart of Gothenburg.

A new district is taking shape. Right in the heart of Gothen-
burg. A place that will be the cornerstone of West Sweden’s
shift towards a new, sustainable future. A dynamo that will
generate enough energy to power sustainable growth and
prosperity across the region.

The Central Station will be its nexus: an infrastructural hub
with fast and effective links to cities across West Sweden,
Scandinavia and the rest of Europe.

Jernhusen wants more people to choose public transport, so
public transport is a central part of our plans for the new district.
A place with a large and diverse range of services, endless
possibilities and a genuine metropolitan atmosphere. Where
business meets living, networking, shopping, experiencing
and relaxing. Where people of all ages and backgrounds meet.
A place for everyone.

Park Central and the West Link’s Central Station will be the first
buildnings to be completed.

Read more at regioncity.se/en

Jernhusen specialises in real estate with links to the Swedish railroad system—from railway stations and urban
property in their vicinity to depots and cargo terminals. We strengthen Sweden’s transport sector and make
the country greener. Our mission is to make trains and public transport the go-to choice for travellers.


